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Executive Summary

With increasing education everywhere and the growth of the Internet, the world is changing its
mind about previously accepted stereotypes. The Millennium Project conducted an international
assessment about how stereotypes about woman are changing.

Stereotypes are shorthand representations of characteristics of a group; they are labels that are
applied, right or wrong, to everyone in a group.

Progress on gender equity over the past century has been significant. Only two countries at the
beginning of the twentieth century allowed women to vote. Today, there is nearly universal
suffrage, and women represent 19.8% of parliamentarians worldwide and 16.7% of ministers,
while there are 17 women heads of state or government. Patriarchal structures are increasingly
challenged, and the advances toward gender equity appear to be irreversible.

There are international and national regulations that protect women’s rights, quotas in some
countries support their participation in decisionmaking, and an increasing number of programs
around the world promote women’s rights and encourage female entrepreneurial spirit.
Communities with gender discriminatory practices are increasingly stigmatized. Modern
communications link geographically separated people with like minds and interests, facilitating
the spread of new ideas and attitudes. Understanding which, where, and how gender stereotypes
are changing, adapting to a more ethical and intelligent society, is important for understanding
social development in general and for improving the status of women.

The Millennium Project conducted a study to assess how gender stereotypes are thought to have
changed from 50 years ago and how they will change 50 years in the future — so between 1961
and 2061. Over 250 people from 57 countries signed in to the on-line Real-Time Delphi
questionnaire, and 179 people responded to at least one question. The respondents provided
about 13,500 answers, or about 75 answers per person.

The study asked participants to assess 39 stereotypes about women. The list of these stereotypes
is presented in Box 1. Although some of the statements appear to be more gender equity issues
than stereotypes per se, they meet the criteria of beliefs about women.

The statements assessed in this gender stereotypes study could be grouped into three categories:
e Beliefs about gender social and economic equity
e Beliefs about woman’s rights
e Beliefs about societal and emotional aspects

The study was conducted using a Real-Time Delphi. The questionnaire asked three central
questions about each of the 39 stereotypes:
e Assume an opinion poll asked people whether they believed the stereotype was true.
What percentage would have said they believed it in 1961, in 2011, and in 2061?
e What is the role of the media in perpetuating the respective stereotype in the respondent’s region?
e What is the respondent’s personal belief about the validity of the statement?

Changing Gender Stereotypes 1
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Box 1. List of Stereotypes Used in the Study
Women are valued more for their physical appearance than their intellect or character.
Physical appearance is more important for women than for men.
Women are more responsive to advertising and marketing than men.
Woman are raped because they ask for it.
Women are less rational and more emotional than men.
A woman's job is to work at home and serve the needs of her family.
Women must obey and submit to their husband or male companion.
Men should make all important family decisions.
Women should have the right to divorce.
. Wives need to be beaten occasionally.
. Men should have priority in access to education.
. Even with the same education, men are more productive than women.
. Women are less reliable than men at work.
. Women need more time off from work than men to attend to family matters.
. Sexual harassment in the workplace is no big deal.
. Equal work deserves equal pay, regardless of gender.
. Independent women increase the social status of a family.
. Single women manage better than single men.
. Single mothers are unusual.
. Women have the right to decide whether and when to have children.
. Women have the right to decide on issues related to their own health and bodies.
. Women have more health issues than men.
. Use of women's bodies in advertising is OK.
. Women are better at social/cultural issues, men are better at economic and infrastructure.
. Women are not well suited for dangerous jobs.
. Women are better in arts and social sciences than hard sciences.
. Women are not good at understanding technology.
. Women heads of state or corporate leaders lose many of their feminine characteristics.
. A glass ceiling limits professional advancement of women.
. Women are less charismatic than men.
. Men make better leaders than women.
. Violence and rape against women is to be expected during war.
. Women should be included in conflict resolution processes.
. Women are more peaceful than men.
. Women are worse drivers than men.
. It is normal for women to be excluded from certain circles or positions.
. Men should have certain rights that are not available to women.
. Women are more gullible than men.
. Blondes tend to be silly.
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This structure placed the evolution of stereotypes in two dimensions: change over time and
regional differences. The study also explored potential correlations among expectations about the
stereotype and influences of the media and personal biases.

It is perhaps no surprise that the results show positive changes for all the stereotypes and beliefs
assessed by the study, since the participants were self-selected and identified as interested in the
topic. Nevertheless, the anticipated changes vary widely among the stereotypes. For example, in
terms of the respondents’ estimates of the percentage of people who might have supported a
stereotype in 1961 versus those they expect would support it in 2061, the statement “It is normal
for women to be excluded from certain circles or positions” changed by 60% while “Use of
women's bodies in advertising is OK” only changed by 13%.

The study found that the greatest change in stereotypes about women from 50 years ago to now
is that “A woman's job is to work at home and serve the needs of her family.” The respondents
judged this stereotype to be acceptable by 81% of the public in 1961, but only 41% in 2011, with
an expected further drop to 21% by 2061.

The stereotype judged as having the highest relative percentage change from 50 years ago to 50
years in the future was “Women should be included in conflict resolution processes.” The
public’s acceptance of this stereotype was thought to change from 25% in 1961, to 62% in 2011,
with an expected further increase to 83% by 2061.

Here are some highlights from the survey’s findings. See Section 4 of this Chapter for the
complete list of ratings.

The beliefs estimated to decrease in acceptance the most between 1961 and 2061 were:
e  Women must obey and submit to their husband or male companion.
e Wives need to be beaten occasionally.
e Men should have certain rights that are not available to women.

e Men should have priority in access to education.

The beliefs that were estimated to increase the most were:
e Women have the right to decide on issues related to their own health and bodies.
e  Women should have the right to divorce.
¢ Single women manage better than single men.
e Equal work deserves equal pay, regardless of gender.
e Women have the right to decide whether and when to have children.
¢ Independent women increase the social status of a family.

e  Women should be included in conflict resolution processes.

Changing Gender Stereotypes 3
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The social and economic equity statements believed to receive over 80% approval in 2061
were:

e Women should have the right to divorce.

e Women have the right to decide on issues related to their own health and bodies.
e Equal work deserves equal pay, regardless of gender.

e Women have the right to decide whether and when to have children.

e  Women should be included in conflict resolution processes.

The stereotypes that were judged to change the least (estimated to diminish less than 35%)
between 1961 and 2061 were:

e Women are more responsive to advertising and marketing than men.
e Use of women's bodies in advertising is OK.

e  Women are more peaceful than men.

Where did women and men agree and disagree? A gender-based analysis provides some
interesting insights. There was close agreement between the answers given by men and women
on some statements and sharp disagreement on others. Men and women largely agreed on the
percent of the population likely to believe in the following stereotypes in 2061 (listed in order of
agreement):

e A glass ceiling limits professional advancement of women.

e Women have the right to decide whether and when to have children

e  Women have the right to decide on issues related to their own health and bodies.
e Equal work deserves equal pay, regardless of gender.

e Women should have the right to divorce.

But disagreed sharply on: (listed in order of disagreement)
e Women are not good at understanding technology.
e [t is normal for women to be excluded from certain circles or positions.
e Even with the same education, men are more productive than women.
e Women are worse drivers than men.
e Women are better in arts and social sciences than hard sciences.

e Use of women's bodies in advertising is OK.

Respondents’ views about media support or reinforcement of stereotypes today correlated with
their views about public agreement. This was also true between media support and their personal
beliefs, as shown in Figure 1. In general, the stronger the media support, the higher the anticipated
popular support and the higher the personal beliefs, as shown in the following graphs. This is not
to say that one causes the other, because both may have increased as a result of other factors.

Changing Gender Stereotypes 4
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Figure 1. Correlation between media influence and personal beliefs about gender stereotypes
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The relationship between the media orientation and the hypothetical popular support looked
much closer, as shown in Figure 2, which uses the 2011 popular support scores.

Figure 2. Correlation between media influence and popular suport of gender stereotypes

Popular beliefs

100

60

40

20

Media influence vs. Popular beliefs

Women should havelhe right to divorce.

= = ==
; : L G s 3 L ]
Wamen should be included in conflict resolution proces:
3 " ikt L o' e
00 " sy Simen's bodies in adfertising is OK

e ~®ien make better leaders than women. |
Wives need fo be heaiengaocasianally.
[ . | T | IR
2 4 6 8 10

Media influence

Similarly, some correlation could be observed between personal beliefs and the popular support
in a hypothetical 2011 poll.

Influences of the media also correlated with the change in public support between 1961 and
2061. Figure 3 shows that respondents’ answers suggested they believe that the stronger the
media holds to a stereotype, the less it will change over time.

Changing Gender Stereotypes 5
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Figure 3. Correlation between media influence and rate of change of popular suport for gender
stereotypes
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Due to the small sample size and uneven participation from countries around the world, country-
to-country comparisons were quite limited, but some sharp differences were apparent
nevertheless. Comparing the United States and Mexico, for example, there was relatively high
agreement on the following stereotypes:

Women have the right to decide on issues related to their own health and bodies.
Women are less reliable than men at work.
Women have the right to decide whether and when to have children.

Equal work deserves equal pay, regardless of gender.

The highest levels of disagreement (with popular approval more than three times higher in
Mexico than in the U.S.) were about the following statements:

Sexual harassment in the workplace is no big deal.

Wives need to be beaten occasionally.

Women must obey and submit to their husband or male companion.
Single mothers are unusual.

Men should have priority in access to education.

While on other statements with lower popular approval in Mexico than in the U.S. were:

Women are not good at understanding technology.

It is normal for women to be excluded from certain circles or positions.
Women have more health issues than men.

Men should have certain rights that are not available to women.

Even with the same education, men are more productive than women.

Changing Gender Stereotypes 6
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The respondents were encouraged to give reasons of their ratings. In total, 389 reasons were
received. A selection is presented in Section 6 of this chapter, and the full text of all the reasons
is available in Appendix B. The reasons given by the respondents varied from elaborate
comments, mostly explaining cultural specifics, to joke-like answers, as in the case of the
stereotype about blondes. Nevertheless, they generally described a changing mentality for all
regions of the respondents.

The questionnaire also invited respondents to suggest other stereotypes. In total, 22 new
stereotypes were suggested. The full list of suggested stereotypes is in Appendix B of this
Chapter. Some examples are:

e Women are usually instrumental in creating hurdles for other women.

e [tis necessary for a woman to marry and have children to feel fulfilled as a woman.
e Stereotypes about women who are sex workers.

e The “gold-digger” stereotype — women and girls just want men's money.

e  Women who succeeded in their career are most of the time “supported” by a man in
exchange for sexual favors.

e Women who are smart are a threat to men.

e Women ensure social functions of a family.

If the perceptions of the respondents were to be considered as a reflection of the true state of
stereotypes’ evolution, then we could conclude that a slow but massive shift in gender
stereotypes is to occur over the next few decades. Old views involving gender equity, women’s
rights, and restricted societal roles for women are evolving toward much more liberal concepts.

Changing Gender Stereotypes 7
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1. Introduction and Methodology

Stereotypes are shorthand representations of characteristics of groups; they are labels that are
applied, right or wrong, to everyone in a group. They simplify judgments about groups because
they “pre-package” sets of expectations regarding attitudes, behaviors and abilities, and set social
and customary norms about the groups to which the labels are applied. Stereotypes may be
correct or incorrect. They may be essentially static or change substantially over time (e.g. racial,
religious, or ethnic stereotypes that are changing today.) They are apparent in all cultures and
throughout history. This study is an initial foray into the dynamics of stereotypes, particularly
gender-relevant stereotypes.

Stereotypes may be verifiable in fact or be simply an idea. An example of a verifiable stereotype
is the view that “women are worse drivers than men.” Gender specific automobile accident
statistics are collected in most countries and therefore the validity of this statement may be tested
objectively, but even this may be more complex than it seems (see Box 2). However, most

stereotypes such as “Wives need to be beaten occasionally” are matters of opinion or cultural
belief.

Box 2. Are women worse drivers than men?

Using statistics collected in the United States by the Highway Transportation Safety Commission, it is possible to
compare gender specific accident statistics. But what set of statistics should be used? Should the data be compared on
an age-specific basis? Should only fatal accidents be included or all of those reported to the police? See Figure 1.
However, men drive three times the number of miles driven by women in the US; hence, obviously the total number of
accidents- fatal and otherwise- will be higher for men. If the accident data i prorated on the basis of miles driven, the
picture changes as shown in Figure 2.

Figure 1: Number of fatal accidents Figure 2 Accidents factoring in miles driven
Police Reported Accidents
= Mate Crashes per Million Miles
40,000 — ® Female
25
30,000 [— 20
15
20,000 [— — Women
plo)
Men
10.000 — .\.- s
L) +
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So, it turns out that young men have a worse record than young women; but through the ages of about 25 to 60, the
records are comparable, and above the age of 60 the record of women is indeed worse than that of men.

Based on: Dawn L. Massie and Kenneth L. Campbell, “Analysis of Accident Rates by Age, Gender, and Time of Day Based on the
1990 Nationwide Personal' Transportation Survey,” The Insurance Institute for Highway Safety, Arlington, VA, 1993.
http://deepblue.lib.umich.edu/bitstream/2027.42/1007/2/83596.0001.001.pdf and

Fatality Facts, The Insurance Institute for Highway Safety, Arlington, VA 2009
http://www.iihs.org/research/fatality facts 2009/gender.html

Changing Gender Stereotypes 8
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Today, it is generally acknowledged that improved status of women is essential to poverty
reduction, education, sustainable development, a more peaceful world, and social evolution in
general. The regulations established for supporting the implementation of this principle are not
only changing customary laws, but also impacting gender stereotyping.

The purpose of this study was to identify how a self-selected sample of people thought some
common gender-based stereotypes were evolving; the role media appears to play in this
evolution; and their personal beliefs about these stereotypes.

In general, stereotypes have been studied in social psychology, following several themes:
conflict resolution, gender differences, race, politics, workplace biases, and media promulgation
and use of stereotypes, to name a few.'

The study conducted by The Millennium Project aimed to identify how gender stereotypes might
change between 1961-2061 (50 years before and subsequent to present times.) The participants
were asked to focus on 39 specific stereotypes. An initial list was developed from a prior
complementary study on global stereotypes, a cross cultural survey conducted by Simone di Zio,
Lara Fontanella and Mara Maretti of University G. dAnnunzio, Pascara, Italy in 2010°.
Although, arguably, some of the statements are closer to gender equity issues than stereotypes,
they were included in this study because they represent “packages” of beliefs and because of
their potential impact on the evolving status of women and gender equity, which were within the
scope of the study.

The study used the Real-Time Delphi technique. Delphi methodology involves a questionnaire in
which experts give their opinion on a series of statements and/or potential future developments.
Based on the original Delphi technique, the Real-Time Delphi is a more efficient method for
collecting and synthesizing expert opinions. It is a “roundless” Delphi, in which the respondents
participate online, by filling out a questionnaire, and the results—both numerical and qualitative—
—are updated as responses are recorded in “real time.” The participants may—and are encouraged
to—revisit the questionnaire many times for as long as the study is open. Each time, they are
shown their own prior responses as well as the updated average numerical answers and the
qualitative narrative responses of the others. They can revise and change their own inputs based
on this feedback.

The study was conducted in the period between September 15, 2011 and December 31, 2011.

'See, for example: Gender differences < http://www.enotes.com/topic/Gender_differences>. Elze G. Ufkes, Sabine Otten,Karen
L. van der Zee, Ellen Giebels, and John F. Dovidio, “The effect of stereotype content on anger versus contempt in “day-to-day”
conflicts,” Group Processes & Intergroup Relations, January 2012; vol. 15, 1: pp. 57-74., first published on August 22, 2011. Zoe
Kinias and Heejung S. Kim, “Culture and gender inequality: Psychological consequences of perceiving gender inequality,”
Group Processes & Intergroup Relations, January 2012; vol. 15, 1: pp. 89-103., first published on June 10, 2011. Maykel
Verkuyten,”Assimilation ideology and outgroup attitudes among ethnic majority members ,” Group Processes & Intergroup
Relations, November 2011; vol. 14, 6: pp. 789-806., first published on March 11, 2011. W. Koch, “Do Citizens Apply Gender
Stereotypes to Infer Candidates' Ideological Orientations?, “The Journal of Politics (2000), 62 : pp 414-429.

? In that study the list of stereotypes has been developed based on existing literature (E. Ruspini, Le identita di genere, Carocci,
Roma-Bari 2001; I. K. Broverman et al., “Sex Roles Stereotipes: a Current Apparisal”, Journal of social issues, 28, 2/1072: pp.
59-78; J. E. Wiliams and D. Best , Measuring Sex Stereotipes. A Multinational Study, Sage, Neubury Park 1990) and completed
by a selection of items taken from a census based on the opinions of a group of experts of The Millennium Project. Parts of the
experts group were also Marie-Anne Delahaut and Philippe Destatte of the Destree Institute and Millennia2015. A working paper
containing the search results is available at: http://www.unich.it/scigiur/index.php?actionl=menuwrk&action2=wrkpapers&action3=12

Changing Gender Stereotypes 9
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The questionnaire asked respondents to assess five aspects of each of the 39 stereotype
statements. The first three questions asked about the potential evolution of the stereotypes:

Suppose that a poll were taken in your country in 1961. What percent of the people do
you think would have agreed with the statement?

Suppose that a poll were taken in your country in 2011. What percent of the people do
you think would have agreed with the statement?

Suppose that a poll were taken in your country in 2061. What percent of the people do
you think would have agreed with the statement?

The fourth question requested the respondent’s perception about the apparent media treatment of
the respective stereotypes: “Today, in your country, how often do the media reflect this view?”

The final question asked about the personal beliefs of the respondents: “Some stereotypes may
be true. What about this one? Do you personally think this statement is true?”

This structure placed the evolution of stereotypes in two dimensions: change over time and the
spread across countries. In addition, by asking the final two questions we hoped to find if there
were correlations between expectations about the envisioned stereotype changes and media or

personal bias.

This study covered new ground in several ways, but there are several caveats to keep in mind:

It is usual in Delphi and RTD studies to invite small panels of experts to participate. Such
studies are not intended to be opinion polls and are not representative of larger
populations; instead, they produce a synthesis of the opinions of the participants, and
given knowledgeable contributors, quite useful results. The participants in this study were
people from many countries (see Section 3) who were not experts about stereotypes in the
academic sense. While the number of people who contributed was relatively high (179)
by Delphi standards, it did not and was not expected to produce statistically significant
information representative of the world’s population or even the population of the
countries from which they came. The panel was invited and self selected and consists of
people of broader experience who are interested in this topic rather than solely academic
experts who may have written or performed research in this area. The results should be
taken only to represent the opinions of this particular group, and should not be
generalized. The results do, however, represent the beliefs of an informed group of men
and women who are concerned about gender stereotypes and took time to tell us about
their observations, beliefs, and expectations.

The questions were formulated in a new way: the participants were asked to imagine and
give their judgment on the results of hypothetical opinion polls conducted in 1961, 2011,
and 2061 that would be in fact representative. This was an efficient and compact way of
probing the topic and was largely successful. In reading the results please do not lose
sight of the fact that these opinion polls were only hypothetical and their results exist
only as the pooled judgments of the panel participating in this study thinking about what
might have been, or what might be in the future, were such opinion studies to be actually
run.

Changing Gender Stereotypes 10
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2. The Stereotypes and the Questionnaire

In all, 39 statements of stereotypes were presented to the respondents in the questionnaire. The
respondents were invited to add to the list and comment on the statements listed. The statements
given in the questionnaire were:
1. Women are valued more for their physical appearance than their intellect or character.
Physical appearance is more important for women than for men.
Women are more responsive to advertising and marketing than men.
Woman are raped because they ask for it.
Women are less rational and more emotional than men.
A woman's job is to work at home and serve the needs of her family.
Women must obey and submit to their husband or male companion.
Men should make all important family decisions.
Women should have the right to divorce.
10 Wives need to be beaten occasionally.
11.Men should have priority in access to education.
12. Even with the same education, men are more productive than women.
13. Women are less reliable than men at work.
14. Women need more time off from work than men to attend to family matters.
15. Sexual harassment in the workplace is no big deal.
16. Equal work deserves equal pay, regardless of gender.
17.Independent women increase the social status of a family.
18. Single women manage better than single men.
19. Single mothers are unusual.
20. Women have the right to decide whether and when to have children.
21. Women have the right to decide on issues related to their own health and bodies.
22. Women have more health issues than men.
23.Use of women's bodies in advertising is OK.
24. Women are better at social/cultural issues, men are better at economic and infrastructure
25. Women are not well suited for dangerous jobs.
26. Women are better in arts and social sciences than hard sciences.
27.Women are not good at understanding technology.
28. Women heads of state or corporate leaders loose many of their feminine characteristics.
29. A glass ceiling limits professional advancement of women.
30. Women are less charismatic than men.
31.Men make better leaders than women.
32.Violence and rape against women is to be expected during war.
33. Women should be included in conflict resolution processes.
34. Women are more peaceful than men.
35. Women are worse drivers than men.
36.1t is normal for women to be excluded from certain circles or positions.
37.Men should have certain rights that are not available to women.
38. Women are more gullible than men.
39.Blondes tend to be silly.

D0 N AU R W
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In some later graphic presentations it was necessary to abbreviate these statements; the
abbreviations appear in Appendix E.

Following is a screenshot of the questionnaire:

Questionnaire

Questions

Change Over Time

Media Influence

Personal Belief

Women are valued more for their
physical appearance than their
intellect or character.

Suppose that a poll were taken in your
country in the years shown, What
percent of the people do you think
would have agreed with the statement?
(please enter numbers only: e.g. 50 for
50%4)

50 2061(33.0) (155)
60 2011 (56.0) (157)
80 1961 (70.4) (155)

Submit only this cell | O ‘

Reasons for your answer .. click here

Today in your country how often do
the media reflect this view?

Always  (20)
© Frequenty (89)

Sometimes ( 37)
(3

(3

) Seldom

Never

Your answer has been entered, and you
'may change it at any time.

Submit only this cell | QO |

Reasons for your answer .. click here

Some stereotypes may be true. What
about this one? Do you personally
think this statement is true?

) Aways  (4)
") Fregquently (45)
@ Sometimes (53
(19)

(23)

| Sefdom

) Never

Your answer has been entered, and you
may change it at any time,

Submit only this cali | QO

Reasons for your answer .. Click hare

Suppose that a poll were taken in your |Today in your country how often do

country in the years shown. What

f tha mannla An wran thinle

the media reflect this view?

Some stereotypes may be true. What

about this one? Do you personally

hinle thic in frnal

The questionnaire asked the participants to give three assessments for the statements and give
explanations concerning their answers if they wished to. For each statement, the questionnaire

asked:

- Change over time: “Suppose that a poll were taken in your country in the years
shown. What percent of the people do you think would have agreed with the
statement? (please enter numbers only; e.g. 50 for 50%)” The years listed were
1961, 2011, and 2061.

- Media influence: “Today in your country how often do the media reflect this
view?” The choices given were: Always; Frequently; Sometimes; Seldom; and

Never.

- Personal belief: “Some stereotypes may be true. What about this one? Do you
personally think this statement is true?” The choices were: Always; Frequently;
Sometimes; Seldom; and Never.

Changing Gender Stereotypes
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3. The Participants

Participation was open to all and was encouraged by invitations from the Millennium Project to
its Nodes and selected mailing lists as well as invitations directed to persons in or connected with
organizations thought to have interest in this topic. Over 250 people from 57 countries signed in
and 179 people responded to at least one question. The respondents provided about 13,500
answers, or about 75 answers per person. A total of almost 400 reasons were given for the
answers. The following graphs display the evolution of participation and contribution of
participants.

Figure 4 Participation

H ]
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Figure 5. Evolution of answers
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People from 57 countries signed in and people from 50 countries provided answers to at least one
question. The following table displays the participation by country.

Changing Gender Stereotypes 13
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Count The countries of participants pNeL:)EZeVT,r?; Ngnmssferr\gého
sianed in

1 Antigua 1 1
2 Argentina 9 7
3 Australia 7 4
4 Austria 1 0
5 Azerbaijan 5 4
6 Bangladesh 2 1
7 Belgium 3 1
8 Benin 1 1
9 Bolivia 1 0
10 Brazil 2 1
11 Bulgaria 1 1
12 Burundi 1 1
13 Cameroon 4 3
14 Canada 12 8
15 China 2 2
16 Colombia 1 1
17 Czech Republic 8 6
18 Egypt 2 2
19 Finland 2 2
20 France 9 4
21 Gabon 1 1
22 Germany 8 4
23 Ghana 1 1
24 Greece 2 1
25 Guatemala 1 1
26 Haiti 2 1
27 Hungary 3 3
28 India 5 2
29 Israel 2 2
30 Italy 6 6
31 Luxembourg 1 1
32 | Malaysia 1 0
33 Mexico 25 20
34 Namibia 1 1
35 Netherlands Antilles 1 1
36 Netherlands 1 1
37 New Zealand 1 1
38 | Nigeria 6 5
39 Pakistan 1 1
40 Poland 3 2
41 Romania 14 11
42 Russian Federation 3 1
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Count The countries of participants Fl;\le%?gevzr?; N:nmst\,):err\é\ého
sianed in
43 Rwanda 1 1
44 | Senegal 1 0
45 Slovenia 1 1
46 South Africa 2 2
47 South Korea 1 1
48 Spain 4 4
49 Sri Lanka 1 0
50 Sudan 1 1
51 United Arab Emirates 1 1
52 | United Kingdom 5 5
53 United States 68 44
54 | Uruguay 1 1
55 Venezuela 2 2
56 Zaire 2 0
57 Other 1 0
Total 255 178

Figure 6. The regional representation of the participants who provided answers:
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Participants were also asked to identify the domain of their employment. The following table and
graph show the respective sectoral demography of the participants.

Count Categories of participants Numbesrig(’)rl:e%e?r?le who ngsie(;e%f;sgﬂsewvzro
1 Business and Trade 27 18
2 Consultant 6 4
3 Economics 18 14
4 Education 63 44
5 Energy
6 Environment
7 Government 2
8 Health/ medicine 17 10
9 NGO 9 11
10 Politics 16 14
11 Security 11 5
12 Other 68 47

Figure 7. Sectoral representation of the participants who provided answers

Business & Trade, 18
Consultant, 4

Economics, 14

Security, 5

Politics, 14 Education, 44
Energy, 5

Government, 2 Environment, 5

The list of Participants is presented in Appendix D.
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4. Quantitative Responses

The following table and chart list the statements with their respective scores of popular support
in 1961, 2011, and 2061, in decreasing order as of the absolute value of change in 2061
compared to 1961. The changes are presented in two forms: the fist column shows the absolute
value of the difference between the values estimated by the participants for the hypothetical poll
in the respective years, while the second column shows the percentage change computed by the
formula shown in the footnote. Why the two? If the estimates were, say, 5% in 1961 and 10% in
2061, the absolute difference would be 5%, while in reality, one is twice the other.

Stereotype 2’8‘513_'12213 ZCOZT_]%;G(Z? 2061 2011 1961
36. It is normal for women to be excluded from certain circles or positions 59.78 73.74 21.29 47.5 81.07
6. A woman's job is to work at home and serve the needs of her family. 59.69 73.71 21.29 41.2 80.98
33. Women should be included in conflict resolution processes. 58.12 231.65 83.21 | 62.04 | 25.09
27. Women are not good at understanding technology. 57.62 72.93 2139 | 43.85 | 79.01
37. Men should have certain rights that are not available to women. 57.49 80.37 14.04 | 35.79 | 71.53
31. Men make better leaders than women. 57.48 69.87 2479 | 51.42 | 82.27
8. Men should make all important family decisions. 56.63 72.61 2136 | 44.12 | 77.99
7. Women must obey and submit to their husband or male companion. 55.40 76.84 16.7 37.09 72.1
zﬁég((:)‘[r;?; il::lds of state or corporate leaders loose many of their feminine 52 44 68.10 2457 | 5038 | 77.01
16. Equal work deserves equal pay, regardless of gender. 51.49 145.74 86.82 | 69.87 | 3533
17. Independent women increase the social status of a family. 51.33 203.45 76.56 | 57.66 | 25.23
35. Women are worse drivers than men. 51.29 64.02 28.82 | 5491 | 80.11
20. Women have the right to decide whether and when to have children. 51.21 155.18 84.21 | 65.62 33
19. Single mothers are unusual. 51.10 72.98 18.92 | 32.23 | 70.02
11. Men should have priority in access to education. 50.85 84.99 8.98 25.01 | 59.83
38. Women are more gullible than men. 49.02 65.61 25.69 | 48.16 | 74.71
12. Even with the same education, men are more productive than women. 48.70 72.52 18.45 | 38.21 | 67.15
9. Women should have the right to divorce. 48.61 115.24 90.79 | 76.98 | 42.18
26. Women are better in arts and social sciences than hard sciences. 48.20 60.19 31.88 | 52.59 | 80.08
21. Women have the right to decide on issues related to their own health and bodies. 48.14 113.56 90.53 | 75.82 | 42.39
13. Women are less reliable than men at work. 45.68 74.40 15.72 | 33.99 61.4
25. Women are not well suited for dangerous jobs. 45.52 54.07 38.67 | 60.13 | 84.19
29. A glass ceiling limits professional advancement of women. 45.09 59.95 30.12 | 54.29 | 75.21
15. Sexual harassment in the workplace is no big deal. 44.71 66.89 22.13 | 40.41 | 66.84
39. Blondes tend to be silly. 44.68 73.40 16.19 | 38.16 | 60.87
14. Women need more time off from work than men to attend to family matters. 44.57 55.74 35.39 | 58.25 | 79.96
30. Women are less charismatic than men. 43.21 70.69 17.92 35.2 61.13
iﬁa\?;ofgesz? n?zfu tr):'tter at social/cultural issues, men are better at economic 4039 5147 3809 | 56.08 | 7848
5. Women are less rational and more emotional than men. 37.76 49.32 38.8 56.6 76.56
(l).r X(;Ei?eire valued more for their physical appearance than their intellect 3719 5208 3301 | 55.99 702

3 Absolute difference computed as abs (value 1961 —value 2061)
* Absolute percentage change computed as: % change= abs(100*(value 1961 —value 2061)/ value 1961)
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Stereotype

Abs. dif.
2061-1961°

Change %
2061-1961*

2061

2011

1961

4. Women are raped because they ask for it.

34.06

65.44

17.99

32.39

52.05

10. Wives need to be beaten occasionally.

33.93

80.35

8.3

20.58

42.23

18. Single women manage better than single men.

33.41

119.75

61.31

52.58

27.9

32. Violence and rape against women is to be expected during war.

32.40

48.77

34.04

44.88

66.44

2. Physical appearance is more important for women than for men.

30.76

42.22

42.09

59.88

72.85

22. Women have more health issues than men.

27.62

42.69

37.08

50.12

64.7

34. Women are more peaceful than men.

22.22

28.35

56.17

64.2

78.39

3. Women are more responsive to advertising and marketing than men.

19.56

32.01

41.54

55.09

61.1

23. Use of women's bodies in advertising is OK.

13.44

21.83

48.12

66.87

61.56

Figure 8. Average judgments of the stereotypes for the respective years
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Given their formulation, positive change could mean increase or decrease of popular support for
the stereotypes. In the following table, the stereotype are ordered by the magnitude of anticipated
change in popular support between 1961 and 2061; the changes highlighted in green are
increasing in popular support in 2061 versus 1961; those in yellow denote little changing (less
than 30% over the century); while those with changes highlighted in blue shifted more than 50%
and were seen as having diminishing poplar support for the time period.

Stereotype Change 2061 2011 1961
33. Women useful in conflict resolution 58.12 83.21 62.04 25.09
16. Equal pay for equal work 51.49 86.82 69.87 35.33
17. Working women increase family status 51.33 76.56 57.66 25.23
20. Women decide whether to have children 51.21 84.21 65.62 33.00
9. Women have right to divorce 48.61 90.79 76.98 42.18
21. Women decide on their own bodies 48.14 90.53 75.82 42.39
18. Single women manage better than men 33.41 61.31 52.58 27.9
23. OK for women's bodies in ads -13.44 48.12 66.87 61.56
3. Women more responsive to advertising -19.56 41.54 55.09 61.10
34. Women are more peaceful -22.22 56.17 64.20 78.39
22. Women: more health issues -27.62 37.08 50.12 64.70
2. Appearance more important for women -30.76 42.09 59.88 72.85
32. In war expect violence on women -32.40 34.04 44.88 66.44
10. Wives need to be beaten -33.93 8.30 20.58 42.23
4. Women ask for rape -34.06 17.99 32.39 52.05
1. Woman valued for appearance -37.19 33.01 55.99 70.20
5. Women less rational than men -37.76 38.8 56.6 76.56
24. Women: social issues, men: economic -40.39 38.09 56.08 78.48
30. Women are less charismatic -43.21 17.92 35.20 61.13
14. Women need more time off -44.57 35.39 58.25 79.96
39. Blondes tend to be silly -44.68 16.19 38.16 60.87
15. Sex harassment is no big deal -44.71 22.13 40.41 66.84
29. A glass ceiling limits women -45.09 30.12 54.29 75.21
25. Women are not for dangerous jobs -45.52 38.67 60.13 84.19
13. Women are less reliable -45.68 15.72 33.99 61.4
26. Women: better in arts than science -48.20 31.88 52.59 80.08
12. Men are more productive -48.70 18.45 38.21 67.15
38. Women are more gullible -49.02 25.69 48.16 74.71
11. Men priority to education -50.85 8.98 25.01 59.83
19. Single mothers are unusual -51.10 18.92 32.23 70.02
35. Women are worse drivers -51.29 28.82 54.91 80.11
28. Women leaders loose femininity -52.44 24.57 50.38 77.01
7. Women must obey husbands -55.40 16.70 37.09 72.10
8. Men make important decisions -56.63 21.36 44.12 77.99
31. Men make better leaders -57.48 24.79 51.42 82.27
37. Men have rights not for women -57.49 14.04 35.79 71.53
27. Women: bad at technology -57.62 21.39 43.85 79.01
6. A woman's job is home -59.69 21.29 41.20 80.98
36. Women excluded from positions -59.78 21.29 47.50 81.07
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The statements assessed in this gender stereotypes study could be grouped into three categories:
e Beliefs about gender equity
e Beliefs about woman’s rights
e Beliefs about societal and emotional aspects

The following graphs and tables present the average responses in these categories, ranked by the
popularity of the views in 2011. The items at the top of these lists represent the respondents’

view about which stereotypes would top the list if an opinion poll were to be conducted in 2011.

Figure 9. Judgments of the statements dealing with gender equity

Beliefs About Gender Equality
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In the following table, the yellow shading indicates that the respondents judged that the
respective stereotypes would be believed by more than 50% of the population. Thus, the
highlighted cells, taken together, show what the respondents thought would be the prevalent
views of most people in the years shown.

Quest. Beliefs About Gender Equality 2061 2011 1961
34 Women are more peaceful than men. 56.17 64.20 78.39
25 Women are not well suited for dangerous jobs. 38.67 60.13 84.19
2 Physical appearance is more important for women than for men. 42.09 59.88 72.85
5 Women are less rational and more emotional than men. 38.80 56.60 76.56
24 ;Zglrlr;emniir:nkzieﬁefrr ;St;lriz(t)uIrl:lnilseu Z(S)‘.:ial and cultural issues, while men are better at 38.09 56.08 78.48
3 Women are more responsive to advertising and marketing than men. 41.54 55.09 61.10
35 Women are worse drivers than men. 28.82 54.91 80.11
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Quiest. Beliefs About Gender Equality 2061 2011 1961
31 Men make better leaders than women. 24.79 51.42 82.27
38 Women are more gullible than men. 25.69 48.16 74.71
32 Violence and rape against women is to be expected during war. 34.04 44.88 66.44
27 Women are not good at understanding technology or using products based on 2139 43 85 7901

advanced technology.
37 Men should have certain rights that are not available to women. 14.04 35.79 71.53
30 Women are less charismatic than men. 17.92 35.20 61.13
13 Women are less reliable than men at work. 15.72 33.99 61.40
11 Men should have priority in access to education. 8.98 25.01 59.83
Figure 10. Judgments of the statements dealing with women’s rights
Beliefs About Women's Rights
o Women should have the right to divorce. _‘
—  Women have the right to decide on issues | ‘
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o Equal work deserves equal pay, regardless . ‘
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Beliefs About Woman's Rights 2061 | 2011 | 1961
10 | Wives need to be beaten occasionally. 8.30 20.58 | 42.23
7 | Women must obey and submit to their husband or male companion. 16.70 37.09 | 72.10
15 | Sexual harassment in the workplace is no big deal. 22.13 40.41 | 66.84
8 | Men should make all important family decisions. 21.36 44.12 | 77.99
20 | Women have the right to decide whether and when to have children. 84.21 65.62 | 33.00
16 | Equal work deserves equal pay, regardless of gender. 86.82 69.87 | 35.33
21 | Women have the right to decide on issues related to their own health and bodies. 90.53 75.82 | 42.39
9 | Women should have the right to divorce. 90.79 76.98 | 42.18
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Figure 11. Judgments of the statements dealing with societal roles
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Beliefs About Societal Roles 2061 | 2011 | 1961
33 | Women should be included in conflict resolution processes. 83.21 | 62.04 | 25.09
14 | Women need more time off from work than men to attend to family matters. 35.39 | 58.25 | 79.96
17 | Independent women increase the social status of a family. 76.56 | 57.66 | 25.23
1 | Women are valued more for their physical appearance than their intellect or character. 33.01 | 55.99 | 70.2

29 | A glass ceiling limits professional advancement of women. 30.12 | 54.29 | 75.21
26 | Women are better in arts and social sciences than hard sciences. 31.88 | 52.59 | 80.08

When women become heads of state or corporate leaders they have to abandon

28 many of their feminine characteristics. 24.57 | 50.38 | 77.01
22 | Women have more health issues than men. 37.08 | 50.12 | 64.70
36 | It is normal for women to be excluded from certain circles or positions. 21.29 | 47.50 | 81.07
32 | Violence and rape against women is to be expected during war. 34.04 | 44.88 | 66.44
6 | A woman's job is to work at home and serve the needs of her family. 21.29 | 41.20 | 80.98
39 | Blondes tend to be silly. 16.19 | 38.16 | 60.87
4 | Women are raped because they ask for it. 17.99 | 32.39 | 52.05
19 | Single mothers are unusual. 18.92 | 32.23 | 70.02
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Only a few of the 39 stereotypes will be supported by a majority of the world’s population by
2061. Taking just the yellow highlighted stereotypes for the year 2061 yields a list of stereotypes
of the future about which (in the judgment of the respondents) 50% or more people, worldwide,
will agree:

e Women are more peaceful than men.

e Women have the right to decide whether and when to have children.

e Equal work deserves equal pay, regardless of gender.

e Women have the right to decide on issues related to their own health and bodies.
e  Women should have the right to divorce.

e Women should be included in conflict resolution processes.

¢ Independent women increase the social status of a family.

Respondents were also asked about how the media in their countries dealt with these stereotypes
and how the respondents themselves felt about them, using the following questions:

e Today in your country how often do the media reflect this view?

e Some stereotypes may be true. What about this one? Do you personally think this
statement is true?

The following table shows the average ratings for media influence, the average popular support
in 2011, and the personal beliefs respectively.

Statement Media ngi Ilar Personal
1. Women are valued more for their physical appearance than their intellect or character. 8.41 55.99 6.81
2. Physical appearance is more important for women than for men. 8.61 59.88 7.04
3. Women are more responsive to advertising and marketing than men. 8.03 55.09 6.75
4. Women are raped because they ask for it. 5.78 32.39 3.64
5. Women are less rational and more emotional than men. 7.93 56.6 6.02
6. A woman's job is to work at home and serve the needs of her family. 6.64 41.2 437
7. Women must obey and submit to their husband or male companion. 6.18 37.09 3.65
8. Men should make all important family decisions. 6.73 44.12 3.83
9. Women should have the right to divorce. 8.71 76.98 9.82
10. Wives need to be beaten occasionally. 4.36 20.58 3.24
11. Men should have priority in access to education. 4.56 25.01 3.31
12. Even with the same education, men are more productive than women. 6.32 38.21 3.92
13. Women are less reliable than men at work. 5.68 33.99 3.72
14. Women need more time off from work than men to attend to family matters. 7.46 58.25 6.97
15. Sexual harassment in the workplace is no big deal. 6.03 40.41 4.08
16. Equal work deserves equal pay, regardless of gender. 8.12 69.87 9.73
17. Independent women increase the social status of a family. 7.34 57.66 8.9
18. Single women manage better than single men. 6.66 52.58 7.73
19. Single mothers are unusual. 5.44 32.23 4.09
20. Women have the right to decide whether and when to have children. 7.90 65.62 9.43
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Statement Media Psgallar Personal
21. Women have the right to decide on issues related to their own health and bodies. 8.30 75.82 9.83
22. Women have more health issues than men. 6.91 50.12 6.44
23. Use of women's bodies in advertising is OK. 8.90 67.56 5.76
24. Women are better at social/cultural issues, men are better at economic and infrastructure 7.83 56.08 6.10
25. Women are not well suited for dangerous jobs. 7.75 60.13 5.78
26. Women are better in arts and social sciences than hard sciences. 7.46 52.59 5.10
27. Women are not good at understanding technology. 7.08 43.85 4.30
28. Women heads of state or corporate leaders loose many of their feminine characteristics. 7.45 50.38 5.25
29. A glass ceiling limits professional advancement of women. 7.25 54.29 7.80
30. Women are less charismatic than men. 5.58 35.20 3.93
31. Men make better leaders than women. 7.49 51.42 4.23
32. Violence and rape against women is to be expected during war. 6.68 44.88 5.10
33. Women should be included in conflict resolution processes. 6.81 62.04 9.68
34. Women are more peaceful than men. 7.74 64.20 7.61
35. Women are worse drivers than men. 7.56 54.91 5.11
36. It is normal for women to be excluded from certain circles or positions. 6.65 47.50 4.30
37. Men should have certain rights that are not available to women. 5.78 35.79 3.46
38. Women are more gullible than men. 6.86 48.16 5.07
39. Blondes tend to be silly. 6.70 38.16 3.72

When the media imply that a stereotype is true, does a larger percentage of people feel that way
too? The average judgments of this group show that the media does exert a strong influence on
popular beliefs, at least for the 39 stereotypes analyzed in this study. The relationship seems
quite linear: the higher the reflection of a stereotype in the media, the higher the estimated
popular belief. (In the figures below, the straight line represents a best fit of the data.)

Figure 12. Correlation between stereotypes’ reflection in the media and the popular beliefs in 2011
Media influence vs. Popular beliefs
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The correlation between the media influence and the personal beliefs is less well defined,
suggesting that the respondents felt that their beliefs were not, for the most part, the result of
media influence. The relationship was stronger for the beliefs that were not strongly held,
indicating that the media emphasis has little effect on more strongly held personal beliefs, but a
greater effect when personal beliefs are less strongly held.

Figure 13. Correlation between the reflection in the media and personal beliefs in 2011
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Media influence was rated highest (over 8 on a scale of 0 to 10) for the following stereotypes
(the first number in the parentheses is the number of the stereotype and the second, the average
rating of media influence):

e Use of women's bodies in advertising is OK. (23, 8.9)

e  Women should have the right to divorce. (9, 8.7)

e Physical appearance is more important for women than for men. (2, 8.6)
Women are valued more for their physical appearance than their intellect or character. (1, 8.4)
Women have the right to decide on issues related to their own health and bodies. (21, 8.3)
Equal work deserves equal pay, regardless of gender. (16, 8.1)
Women are more responsive to advertising and marketing than men. (3, 8.0)

The statements that the respondents personally believed most were: (the first number in the
parentheses is the number of the stereotype and the second, the average personal belief rating on
a scale of 0 to 10):

¢ Women should have the right to divorce. (9, 9.8)
Women have the right to decide on issues related to their own health and bodies. (21, 9.8)
Equal work deserves equal pay, regardless of gender. (16, 9.7)
Women should be included in conflict resolution processes. (33, 9.6)
Women have the right to decide whether and when to have children. (20, 9.4)
Independent women increase the social status of a family. (17, 8.9)

Changing Gender Stereotypes 25



The Millennium Project, 2012 State of the Future

Are the respondents members of the “crowd”? Based on these 39 stereotypes, the respondents
were, for the most part, members of the “crowd”; the measure of strength of personal beliefs rose
with the percentage of the population believing in the stereotype. Plotting personal belief against
the popular vote in a hypothetical 2011 poll shows that there is some correlation, but the
strongest relationship is found when the beliefs of the respondents are weakest; when the
respondents have stronger feelings, the relationship strays from the crowd.

Figure 14. Correlation between the personal and popular beliefs in 2011
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There is yet another dimension in which the role of media can be observed: the possible
correlation of media orientation with the change in popular support between 1961 and 2061. One
could imagine, for example, that media constrain or accelerate changes in popular perceptions.
Indeed, as reflected in Figure 15, the respondents’ answers suggest that they believe that the
stronger the media holds to a stereotype, the less it will change over time.

Figure 15. Correlation between the reflection in the media and changes to popular perceptions

Media influence vs. Percentage change in Public view
o0 oo % ®, ¢ |
50 | e K Py .. o® G o, ]

o0 °
ol - 1 .

100

T
|

Change %_
1961-2081 0

-100}

=150

T

@
L ]
|

-200} e
]

7
Media influence

=250

o |-
(-]
w

4 5 10

Changing Gender Stereotypes 26



The Millennium Project, 2012 State of the Future

The following table shows the correlation between media influence and the percentage of change

in public view in 2061 compared to 1961

Stereotype Media | % change®

1. Women are valued more for their physical appearance than their intellect or character. 8.41 52.98
2. Physical appearance is more important for women than for men. 8.61 42.22
3. Women are more responsive to advertising and marketing than men. 8.03 32.01
4. Woman are raped because they ask for it. 5.78 65.44
5. Women are less rational and more emotional than men. 7.93 49.32
6. A woman's job is to work at home and serve the needs of her family. 6.64 73.71
7. Women must obey and submit to their husband or male companion. 6.18 76.84
8. Men should make all important family decisions. 6.73 72.61
9. Women should have the right to divorce. 8.71 -115.24
10. Wives need to be beaten occasionally. 4.36 80.35
11. Men should have priority in access to education. 4.56 84.99
12. Even with the same education, men are more productive than women. 6.32 72.52
13. Women are less reliable than men at work. 5.68 74.40
14. Women need more time off from work than men to attend to family matters. | 7.46 55.74
15. Sexual harassment in the workplace is no big deal. 6.03 66.89
16. Equal work deserves equal pay, regardless of gender. 8.12 -145.74
17. Independent women increase the social status of a family. 7.34 -203.45
18. Single women manage better than single men. 6.66 -119.75
19. Single mothers are unusual. 5.44 72.98
20. Women have the right to decide whether and when to have children. 7.90 -155.18
21. Women have the right to decide on issues related to their own health and bodies. 8.30 -113.56
22. Women have more health issues than men. 6.91 42.69
23. Use of women's bodies in advertising is OK. 8.90 21.83
24. Women are better at social/cultural issues, men are better at economic
and infrastructure 783 >1.47
25. Women are not well suited for dangerous jobs. 7.75 54.07
26. Women are better in arts and social sciences than hard sciences. 7.46 60.19
27. Women are not good at understanding technology. 7.08 72.93
28. Women heads of state or corporate leaders loose many of their feminine
characteristics. 743 68.10
29. A glass ceiling limits professional advancement of women. 7.25 59.95
30. Women are less charismatic than men. 5.58 70.69
31. Men make better leaders than women. 7.49 69.87
32. Violence and rape against women is to be expected during war. 6.68 48.77
33. Women should be included in conflict resolution processes. 6.81 -231.65

> Computed as: Percentage of change = (value 2061- value 1961)*100/ value 1961
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Stereotype Media | % change®
34. Women are more peaceful than men. 7.74 28.35
35. Women are worse drivers than men. 7.56 64.02
36. It is normal for women to be excluded from certain circles or positions. 6.65 73.74
37. Men should have certain rights that are not available to women. 5.78 80.37
38. Women are more gullible than men. 6.86 65.61
39. Blondes tend to be silly. 6.70 73.40
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5. Levels of Agreement and Segmentation

5.1 Levels of Agreement

The levels of agreement among participants were high, particularly on statements referring to

equity issues. When respondents agreed sharply on personal beliefs, they reflect the homogeneity

of the group. The following charts show the distribution of answers for several statements on

media’s influence on the stereotype and respondents’ personal beliefs.

Figures 16-18. Relative high level of agreement between participants
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Figure 19. Relative low level of agreement between participants’ personal belief
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Whether or not such distributions reflect the population as a whole is debatable; a random rather
than self-selected sample of respondents might have given answers that were quite different.
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5.2 Men vs. Women

Respondents were not required to state their gender when they signed in, although almost
everyone did; where gender was omitted it was inferred from the name of the respondent when
possible. This provided a sample of 142 gender-identified respondents (out of 214 who signed
in), of whom 41 (29%) were male and 101 (71%) were female. Their answers were quite
different as shown in the following chart which displays judgments about the stereotype
landscape as defined by a hypothetical poll in 2061. This figure is rank-ordered by the absolute
difference between answers from the two groups. The stereotypes about which there was greatest
disagreement appear at the top, while those about which there was higher agreement, at the
bottom.

Again, the stereotypes about which there were highest agreements were mostly related to
equality aspects than stereotypes per se:

e cqual access to education (stereotype 11);
e women’s right to decide about their own bodies (stereotype 21);
e women'’s right to decide whether and when to have children (stereotype 20);

e women’s right to divorce (stereotype 9);

Nevertheless, there were considerable disagreements as of:
e women exclusion from certain circles or positions (stereotype 36);
e women potentials for conflict resolution (stereotype 33 & 34), and
e impact of working women for increasing family status (stereotype 17).

The largest disagreements were related to stereotypes per se, with opinions from men indicating
their belief that the following stereotype would persist:

e women not understanding technology and having less skills in science (stereotypes 27 & 26)
e use of women body in advertisement (stereotype 23)

e women are less good drivers (stereotype 35)

Both genders thought that a poll in 2061 would show that there were only a relatively few people
who believed that wives need to be beaten occasionally (stereotype 10), but surprisingly, women
percentage believing this was higher than that of men.
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Figure 20. Comparison of perception of men and women, hypotetical poll in 2061
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Percent believing in the
Stereotypes Stereotype in 2061 Difference
Men Women

11. Men priority to education 6.79 7.31 0.52
21. Women decide on their own bodies 92.30 93.06 0.76
13. Women are less reliable 13.97 12.71 1.26
20. Women decide whether to have children 87.39 88.78 1.39
4. Women ask for rape 14.97 13.48 1.49
9. Women have right to divorce 94.48 92.79 1.69
6. A woman's job is home 21.63 18.51 3.12
29. A glass ceiling limits women 33.09 29.23 3.86
31. Men make better leaders 25.77 21.32 4.45
10. Wives need to be beaten 3.31 8.47 5.16
16. Equal pay for equal work 92.28 86.96 5.32
37. Men have rights not for women 19.45 12.76 6.69
8. Men make important decisions 15.56 22.52 6.96
39. Blondes tend to be silly 22.10 14.35 1.75
28. Women leaders loose femininity 28.50 20.16 8.34
7. Women must obey husbands 6.08 16.02 9.94
19. Single mothers are unusual 8.39 18.66 10.27
17. Working women increase family status 69.59 80.79 11.2
30. Women are less charismatic 7.74 20.76 13.02
14. Women need more time off 26.26 40.04 13.78
38. Women are more gullible 41.55 27.06 14.49
18. Single women manage better than men 47.94 62.65 14.71
32. In war expect violence on women 34.96 18.94 16.02
1. Woman valued for appearance 43.34 27.10 16.24
34. Women are more peaceful 79.65 63.18 16.47
12. Men are more productive 32.53 15.35 17.18
15. Sex harassment is no big deal 9.17 27.88 18.71
3. Women more responsive to advertising 62.88 38.00 24.88
24. Women: social issues, men: economic 62.57 37.03 25.54
2. Appearance more important for women 62.48 36.36 26.12
33. Women useful in conflict resolution 62.17 89.42 27.25
5. Women less rational than men 63.29 33.75 29.54
22. Women: more health issues 69.28 38.28 31
25. Women are not for dangerous jobs 74.58 41.89 32.69
35. Women are worse drivers 60.33 25.54 34.79
26. Women: better in arts than science 63.08 26.22 36.86
36. Women excluded from positions 55.76 17.91 37.85
23. OK for women's bodies in ads 80.91 39.53 41.38
27. Women: bad at technology 64.62 17.67 46.95
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Men and women agreed on the percent of the population likely to believe in some stereotypes in
2061 in some cases, and disagreed on others, as shown in the following two tables.

High agreement

Statement Men Women | % Diff®
20. Women have the right to decide whether and when to have children. 88.62 89.59 -1.08
29. A glass ceiling limits professional advancement of women. 33.15 33.15 0.00
21. Women have the right to decide on issues related to their own health 9291 92 48 0.46
and bodies.
16. Equal work deserves equal pay, regardless of gender. 93.68 92.29 1.51
9. Women should have the right to divorce. 96.00 94.54 1.54
But they sharply disagreed on some other statements.
Low agreement
Statement Men Women | % Diff
23. Use of women's bodies in advertising is OK. 79.83 35.66 123.86
35. Women are worse drivers than men. 60.22 26.24 129.50
26. Women are better in arts and social sciences than hard sciences. 63.99 27.85 129.77
12. Even with the same education, men are more productive than 3239 13.89 133.19
women.
36. It is normal for women to be excluded from certain circles or 5556 15.65 255.00
positions.
27. Women are not good at understanding technology. 66.11 15.68 321.62
% Computed as %diff= 100*(value men- value women)/ value women
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5.3 Country Differences

Due to the small sample size and uneven participation from various countries, the ability to make
country to country comparisons is quite limited. Only the United States (44 respondents),
Mexico (19 respondents), and Romania (11 respondents) had sufficient numbers to be included
in this analysis. Comparisons among these countries are not representative in a statistical sense;
they represent only this self-selected group. Nevertheless some differences were striking, as
shown in the following charts. The presentation is of estimates for 2061 and is rank ordered by
difference between the highest and lowest country for each stereotype.

While the disparities of judgments among countries were rather large, reflecting diverse cultural
differences, there were also some similarities. For instance, all three countries placed the same
stereotypes in their top ten:

e  Women have right to divorce (stereotype 9)
e  Women decide on their own bodies (stereotype 21)
e Equal pay for equal work (stereotype 16)
e  Women are not for dangerous jobs (stereotype 25)
As a further illustration of the differences in perceptions among the countries, the following table

lists the rank order of the stereotypes in 2011 as judged by the groups from the three countries,
based on the top ten as seen by the respondents from Mexico.

Rank of Stereotypes, Hypothetical poll in 2011

Stereotypes Mexico | Romania us
34. Women are more peaceful 1 12 4
9. Women have right to divorce 2 1 2
21. Women decide on their own bodies 3 2 9
16. Equal pay for equal work 4 5 1
20. Women decide whether to have children 5 8 11
17. Working women increase family status 6 27 24
33. Women useful in conflict resolution 7 10 23
38. Women are more gullible 8 24 18
18. Single women manage better than men 9 33 29
25. Women are not for dangerous jobs 10 7 5
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Percent of people in a hypothetical 2061 poll who would believe the stereotype (average judgments)

us Mexican Romanian
% population % population % population .
Stereotype believing the believing the believing the Max - Min
stereotype stereotype stereotype

21. Women decide on their own bodies 94.44 95.06 93.92 1.14
20. Women decide whether to have children 93.00 90.53 90.07 2.93

28. Women leaders loose femininity 23.19 17.27 25.08 7.81

13. Women are less reliable 9.60 9.63 17.67 8.07
9. Women have right to divorce 99.19 90.19 94.38 9.00
11. Men priority to education 1.33 6.05 1047 9.14
29. A glass ceiling limits women 3249 23.17 2548 9.32
6. A woman's job is home 18.54 17.55 27.24 9.69
38. Women are more gullible 42.78 40.40 32.12 10.66
8. Men make important decisions 10.85 17.98 22.67 11.82
16. Equal pay for equal work 95.83 91.45 83.08 12.75
14. Women need more time off 22.56 33.13 3571 13.15
30. Women are less charismatic 6.85 11.52 2131 14.46
33. Women useful in conflict resolution 67.14 81.71 80.33 14.57
4. Women ask for rape 10.10 16.10 2544 15.34
37. Men have rights not for women 19.06 742 24.07 16.65
31. Men make better leaders 19.24 17.27 34.25 16.98
1. Woman valued for appearance 41.33 24.22 39.65 17.11
12. Men are more productive 28.79 1143 24.67 17.36
19. Single mothers are unusual 2.88 1531 23.44 20.56
18. Single women manage better than men 53.02 74.61 56.15 21.59
7. Women must obey husbands 2.55 14.48 24.33 21.78
17. Working women increase family status 7281 87.63 65.38 22.25
39. Blondes tend to be silly 20.97 10.51 3531 24.80
15. Sex harassment is no big deal 2.91 23.04 27.86 24.95
10. Wives need to be beaten 0.84 4.79 26.33 25.49
34. Women are more peaceful 78.70 5742 50.92 27.78
32. In war expect violence on women 1331 15.76 4246 29.15
24. Women: social issues, men: economic 62.74 29.85 35.67 32.89
5. Women less rational than men 63.48 3036 44.94 33.12
3. Women more responsive to advertising 64.93 3115 45.56 33.78
26. Women: better in arts than science 62.79 2781 38.87 34.98
35. Women are worse drivers 60.67 2543 32.69 35.24
2. Appearance more important for women 68.54 30.00 43.69 38.54
25. Women are not for dangerous jobs 7531 35.00 42.67 40.31
36. Women excluded from positions 57.54 16.19 2331 41.35
22. Women: more health issues 75.28 26.67 3246 48.61
23. OK for women's bodies in ads 84.87 35.55 53.27 49.32
27. Women: bad at technology 68.05 16.36 14.77 53.28
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Figure 21. Perception comparison of participants from Mexico, Romania, and the U.S., 2061

Hypothetical Poll 2061
Perceptions of Respondents from Three Countries
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6. Reasons and Comments

Respondents were asked to provide reasons for their answers, where they wished to and to read
the answers provided by others. Appendix B provides a complete verbatim listing of the reasons
given; a few examples are quoted below. These examples have been slightly edited; check
Appendix B for the original statement. In this section, an effort was made to limit the number of
examples presented to only a few per question:

Question: 1. Women are valued more for their physical appearance than their intellect or

character.
Certainly this has been true in the past. Changes due to women’s emancipation and growing
awareness of their capacities contribute to changing the situation. Currently, in spite of a
media discourse which is constantly focused precisely how 'valuable' physical characteristics
are, | believe the society I come from has profoundly changed: women, and especially young
women are aware of their abilities, capacities and potential. and they do play a role in
society, which goes beyond the private domestic sphere. This is bringing about a deep
restructuring of social relations, which is only beginning to emerge, .... In a few decades,
though, I expect more cultural changes

Women are becoming more and more valued for their intelligence, yet they are always
measured by appearance and this will never change

I'm not optimistic about the balance of physical image/vs. intellect changing. I see more and
more emphasis on physical image with increasing pressure on women of all ages to conform
to unrealistic visions of what a female should look like. I think looks are being elevated way
above intellect and I don't see any pushback from men or women to change it.

In the dating world, this is certainly true! But it carries over into other sectors too - business,
sports, etc. Until we women choose dignity over popularity, this is not going to change.

...there is a greater burden on women to exhibit "sexual appeal" and women have always
been expected to make an effort to be as beautiful as possible in satisfaction of men's
definition of what is physically - i.e., sexually - attractive, with physical beauty being high on
the list. The reverse has not been true for men. Men are generally primarily valued by their
"good provider" value with appearance being less important. Beautiful women are most often
more highly prized by men. .... A beautiful mate or date confers high status on a male, just as
possession of an expensive sports car would. The importance of this fact speaks to the
objectification of women — perceiving them primarily as objects or possessions — and is
illustrated by the phrase “trophy wife.” ...As women have gained access to education and
career opportunities, affording them more autonomy and greater gender equality in our
society, they have become increasingly valued for their character, skills and abilities above
their physical attractiveness. More recently, however, sexual attractiveness has resurged in
importance, perhaps due to heightened standards for sexual attractiveness resulting from
improvements in areas such as physical fitness and cosmetic enhancements, and the
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significant competitive advantage physical appearance offers job seekers in a greatly
weakened economy and job market. ....

Question: 2. Physical appearance is more important for women than for men.
(Ideal) physical appearance has become a commercial product: if you don't have it you can
buy it. 50 years ago women were the focus of the propaganda machine selling beauty
products, so women indeed were more focused on their appearance than men. But the
commerce has discovered the male market, so they also are persuaded to use products to
‘enhance' their physical appearance.

Media are dependent of the income of the commercial sector. So they reflect the marketing
strategy of that sector. As the attention of that sector is more and more directed at both sexes,
the media will not make a distinction on their own between males and females regarding
physical appearances.

Question: 3. Women are more responsive to advertising and marketing than men.
Obviously this depends on what is being advertised... women remain a major target for
anything that concerns household, family, food, and partly beauty. But ads more and more
open men to being concerned with their appearance (see above) ... Ads for 'status symbols'
type of goods remain relevant (cars...). I think polls would reflect this change, but 'opinion'
would probably still express women being more responsive

I think as the number of working women increases and with it their buying power that
advertisements will increasingly be directed to women who culturally handle most of the
shopping. When I was at home with young children another mother told me that mothering
was all about "shopping". That attitude still persists.

Question: 4. Woman are raped because they ask for it.
Until recently, talking about sex was a cultural taboo, even more so talking about rape. The
mass media have made that possible now. But the conditions under which rape occurs are so
different. When committed by robbers ..., it can hardly be presented under the same light as
when it happens because a woman has overexposed her herself by thoughtlessly copying TV
or movie stars whom she fails to understand that she is not behaving naturally but is, instead,
laying a role under controlled conditions. The hope is that the younger generations will be
more apt at discriminating between appearing and being so as to less expose themselves by
copying fake (provocative) appearances

Here again I think cultural change is taking place, yet the media role especially in the past
few years, instead of contributing to a critical discourse on liberty and dignity and respect of
the human being, especially women, offers so much of the rhetoric of images, and so much
of the exposition of the female body, with very little respect, that I am afraid deep change
would be hard to take place. It took years to recognize rape as a crime in my country, and this
has only happened recently. Normative values are changing, but very slowly, but very little is
done, through policy approaches and interventions, to actually foster different images of
women, which would help overcoming this pre-modern conception
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The future may or may not be supportive of women in this area. One of the trends in the US
is the sexualization of girls. Little girls are being taught to flaunt themselves sexually and the
competition for winning beauty contests is very intense. In a 2007 report titled, “Report of
the APA Task Force on the Sexualization of Girls” by the American Psychological
Association is quoted as saying, “"Toy manufacturers produce dolls wearing black leather
miniskirts, feather boas, and thigh-high boots and market them to 8- to 12 year-old girls.
Clothing stores sell thongs sixed for 7- to 10- year-old girls, some printed with slogans such
as "eye candy" or "wink wink." ... In the world of child beauty pageants, 5-year-old girls
wear fake teeth, hair extensions, and makeup and are encouraged to "flirt" onstage by batting
their long, false eyelashes." This report indicates that this is getting worse. If girls are being
taught to sexualize themselves early on, it is likely that rape may become a more common
occurrence that will go unreported.

There are instances where women, for one reason or another, enter into situations that are
dangerous. I don't think that means they are 'asking to be raped'. I think they are using
terrible judgment...thus rape occurs. To 'ask for it' is to ask for horrendous abuse---that is a
psychological problem.

... No one asks to be raped. Ever. It doesn't matter how she dresses or acts or makes herself
available. No means No. Simple as that. Rape is about control and power and less about the
act of sex itself. People feeling as though they have the right to violate someone else's most
intimate right to control their own bodies. Rape is a crime and should be punished and treated
as such.

Question: 5. Women are less rational and more emotional than men.
Because women tend to show their emotions more openly than men, the perception existed
for a long time especially among males, that women are more emotional and therefore less
rational. By now, maybe men have not succeeded yet in showing their emotions, but seeing
how women are climbing up in society through better educational performance
(outnumbering the men), this stereotype can hardly be maintained.

... I do not believe women are less rational than men but they are a bit more emotional.
Denying that women are more emotional than men is just denying what makes them so
magically feminine...

Question: 6. A woman's job is to work at home and serve the needs of her family.
It is obvious that a woman concerned more and more in her job will be less and less involved
in the education of her children and this will lead to more and more problems of the young
people, no one can replace a mother in her children's education so it will become soon
obvious that if we don't want to become self destructive with humankind we should give
second thoughts to this matter.

This has to do with the idea that women by nature are caretakers and men are the ones who
work and provide for their families. In the Caribbean region however single parent families
are common with most of the time the mother as the head of the family. So not only is she
taking care of the family at home but she is also the one with a job to support the family
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financially. We have to admire these women who really accept that it's their job to take care
of their families in every way. In most of the cases the father is unknown or invisible.

In Australia women’s participation rates are very low (compared to) OECD averages.
Women still do not return to work after childbearing. Socially this is very acceptable and
there is a large % of households with women not working.

Juvenile delinquency and rise in crimes due to peer pressure are increasing due to emphasis
on both parents taking full career jobs. All female animals including humans have genetic
attachment to the upkeep of their children until they can be self dependent. The critical
question is; how can women care for their children and husband without sacrificing their
potentials ...?

Question: 7. Women must obey and submit to their husband or male companion.
While widespread in the past (being beautiful and silent was the perfect role for women) this
still holds true these days for some sectors of society, where men have 'the final word'.
Certainly here again we see changes, and men and women seem to share more of the visions,
choices, problems (as appears from polls, on several family matters, including sex). [ am
afraid that if unexpected situations emerge, this 'sharing' would probably not be given for
granted in many situations.

Woman and man should take into consideration each one's ideas in decision-making process.
They should try to be ready to hear each other.

Question: 8. Men should make all important family decisions.
Many people will disagree with this statement and yet when it comes to behavior I still see
men making the decisions. In many families women don't have the information or
perspective to realize that important decisions are being made and they are not participating
in them.

It is a tradition in Europe, including in Hungary

Question: 9. Women should have the right to divorce.
Otherwise it's slavery

It's her right but she should think also about her children and their future. But in some cases
she almost should divorce (as for example in the case of violence in the family).

Question: 10. Wives need to be beaten occasionally.
It is a proverb, “The women are good if they are beaten.” In Hungary there are very few who
seriously believes it.

There is no excuse for a woman being beaten. That would be a time for a verbal
confrontation. Maybe if the wife spoke up and expressed her feelings, there would be less
need for the male to dominate physically.
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Any kind of non-consensual corporal punishments is a crime. However, a small minority of
women may wish to be physically dominated and/or disciplined and even if the majority of
women may condemn and reprobate it, this is not their business to interfere.

Question: 11. Men should have priority in access to education.
Men still do have priority in education. Look at the male/female ratio in business schools.
Also many families still will support the sons before the daughters.

Funding education (for girls) in developing countries (brings better) return on investment
than any other type of investment.

Question: 12. Even with the same education, men are more productive than women.
I would say the opposite is true! Women are more productive then men!

I "think" alcoholism and addiction is more prevalent in men which render anyone
unproductive. Currently I see women as more productive and expect them to continue to be
more productive in the future. They often work double time -- both at their jobs and raising
children.

Maternity is the main reason.

In some areas of industry it's true but mainly because of men's physical strength and
psychological stability.

Question: 13. Women are less reliable than men at work.
In 2011 due to women taking time off to deal with domestic responsibilities this is often
viewed as making them less reliable.

The women often go home to their children, but the men more often go to the pub.

Some women are light-minded and not reliable, but most of women are responsible for their
actions. And we can't reject the fact that some men are lazy and not reliable.

Question: 14. Women need more time off from work than men to attend to family matters.
Even in 2011 women still bear an unequal share of the responsibility for childcare and home
responsibilities and their work is viewed as less important and able to be missed to attend to
family matters. Maternity leave rather than parental leave contributes to this view.

I answered "always" based on the typical familial arrangement whereby women are allocated
more of the family care taking responsibility than men. This should not be the case, but while
it is, a woman should therefore be given more time to do her (larger) share of the home work

properly.

Women need the time as they often fulfill the role as a primary care giver for infants and
young children. While men certainly entitled to time off during pregnancy a women's health
is paramount and should be allowed time off in her final trimester and post partum.
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Question: 15. Sexual harassment in the workplace is no big deal.
... what (is) meant as sexual harassment. The style of social behavior is very different in
different places. It is necessary to emphasis that the women must avoid to harass men, as men
have to avoid to harass women.

Sexual harassment is and always will be a big deal. It is unacceptable and I hope will always
be so.

Question: 16. Equal work deserves equal pay, regardless of gender.
Equal work deserves equal pay, regardless of gender. FULL STOP. However, some
differences in salary for the same function between men and women do not reflect
discrimination but different choices made by women between their private and their
professional lives. (Granted, some differences do reflect discrimination...)

We still have men earning more than women for doing the same job. Regardless of what
people "say" the behaviors indicate that some people still in accordance with the belief that
"Men deserve more pay".

Question: 17. Independent women increase the social status of a family.
Especially in Chinese rural areas

There are of course cases throughout the ranks of the world's society where a woman's
association with making a living and not relying upon a man or the status of "mother" for
social and personal identity, status and comfort is seen as an aberration and as a bit
distasteful.

Question: 18. Single women manage better than single men.
Single men cannot find good life, because they have a lot of temptations for harmful
activities, the women have not so much.

Single women (especially single mothers) have a harder time than single men. On the other
hand, the stereotype that women need looking after by men is quite false.

Women are much better at "multi-tasking" than men. This is another stereotype but I think is
a true one. With juggling a family and job and duties for both, it is quite a task.

Question: 19. Single mothers are unusual.
In Hungary single mothers are usual.

It's not unusual nowadays and that's bad tendency. Our aim is to help single mothers because
it's difficult to grow up a child without man's help.

Question: 20. Women have the right to decide whether and when to have children.
It is accepted by the Hungarian law, but not all Hungarians agree with this.
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Women have the right to decide what happens to her body... at the end of the day it is always
the woman's right to choose

This type of statement is usually framed from the perspective of women who do not
necessarily want to have children and who want the right to use birth control, etc.. However,
if world population were to be managed rationally, with a global and enforceable trans-
national agenda, many women who wanted children would lose at least some aspects of their
right to decide whether and when to have them ....

Question: 21. Women have the right to decide on issues related to their own health and
bodies.
Yes, but they should think carefully about all consequences of their decisions and they
should listen to their relatives' opinions; for example, in the case of plastic surgery.
Of course, except in the case, as per question 20, when perhaps not bearing children becomes
enforceable under law.

Question: 22. Women have more health issues than men.
It is a given that women, by their very nature the bearer of children, have more complex
organs than men and are in need of more medical attention. Yet the US health care system is
worse on women. The US spends the most dollars on health care than every nation in the
world ($5.2 billion every day), but American women have shorter lives than virtually every
Western European and Nordic country.

Obviously, women have maternal health issues. On the other hand, the stereotype that
women are more 'delicate' than men is unfounded.

Women live almost 10 years longer than men. It is the case that woman health issues receive
much more media coverage and research funding that man health issues, e.g, breast versus

prostate cancer.

Question: 23. Use of women's bodies in advertising is OK.
If the advertising is tastefully done, I think it is OK.

Women are the first ones to buy products with advertising using woman bodies, not men.
Question: 24. Women are better able to handle social and cultural issues, while men are
better at economic and infrastructural issues.

I suppose that women have better tastes than men but men are more enterprenorial.

Question: 25. Women are not well suited for dangerous jobs.
Women have more frail physique, men should protect them from any harm.

Many women want to be protected from dangerous jobs. Should they be exposed to them just
because they have to do exactly like men?

Question: 26. Women are better in arts and social sciences than hard sciences.
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Women from nature have better tastes but nowadays education give them equal knowledge
so women can also be involved and interested in hard sciences (and they are more accurate in
records).

Question: 27. Women are not good at understanding technology or using products based
on advanced technology.
In 1961 -there was very little 'advanced technology', and, -there are lots of stories and some
literature on how the women of the house would not allow men near any of what was then
'technology'.

Modern education helps women to improve their knowledge in this field. And most women
have interest in technologies because of their curiosity.

Question: 28. When women become heads of state or corporate leaders they have to
abandon many of their feminine characteristics.
Women who "made it to the top" are often not the most feminine ones. Whether they were
quite masculine in the first place or whether they had to renounce part of their feminity to
succeed in a man game is debatable. The most important goal of the coming years is not only
to increase the share of women at the top of responsibility but also to change the rules of the
game to make it friendlier, more compassionate, more human for women but also for men.

Question: 29. A glass ceiling limits professional advancement of women.
This is probably true at high level. At lower levels there are a lot of cases of positive
discrimination towards young women, for instance PhD candidates in a S&T field.

Question: 30. Women are less charismatic than men.
'charismatic' is a term generally applied to men and so is most often associated with male
characteristics. This is detrimental to women who can also have strong appeal.

In male team of course man-leader is more charismatic but some women have enough
charisma to manage any team.

Question: 31. Men make better leaders than women.
The history teaches us that it is a big error.
I think it's the influence of the other stereotypes. Men are considered to be better leaders by
majority, which usually means that they have higher respect and authority which is quite a
good quality in a leader.

Sometimes men are better leaders because they are less sensitive and have stronger will.
Question: 32. Violence and rape against women is to be expected during war.
It must be expected during the fights with terrorists as well. It will be eliminated until 2061

or the humanity will be eliminated.

War is War. Violence and rape are the fate of men, and children....
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Question: 33. Women should be included in conflict resolution processes.
Women are more sensitive and they think more about people's lives. So they will pay more
attention to save people and it's good in any conflict resolution.

In some conflicts, culture means that women are not 'welcome' in (overall) negotiations. The
key is to ensure that women are engaged in aspects of the management of conflict/crisis
which do not block progress.

Question: 34. Women are more peaceful than men.
It is a natural attitude the ones who give lives for children.

Question: 35. Women are worse drivers than men.
Statistics demonstrate that women are better driver than men, especially young women in
comparison to young men.

Yes, sometimes they are bad drivers because they can be easily distracted. But sometimes
men are more nervous and can behave dangerously.

Question: 36. It is normal for women to be excluded from certain circles or positions.
Men are excluded from many women-only circles or associations. So there is no reason to
include women everywhere if this is not reciprocated. (I personally don’t and wouldn’t
participate in a circle or association in which women are excluded.)

Question: 37. Men should have certain rights that are not available to women.
Military service in combat situations

Well, there are men's clubs, the right to play professional football, and men's bathrooms.

Question: 38. Women are more gullible than men.
Both women and men are more and more gullible during the critical period of industrial age.
We have to overcome on it.

Thankfully, media in my country do not consider this an issue.

Question: 39. Blondes tend to be silly.
Happily, this is now in the domain of jokes. Many world leaders are blondes and are doing a
way better job than many male leaders (or not blonde women). Since most blonde leaders are
also beautiful, they get increased attention (and if they make a silly move, at least they have
an excuse -- of being blondes ;-))
It is a result of the prejudice of nations never having blond hair.
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7. Newly Suggested Stereotypes and Closing Comments

The questionnaire also invited respondents to suggest other stereotypes. The respondents
suggested about 22 other stereotypes. The full list is in Appendix B, question 40. Following are
some examples (slightly edited):

e Women are usually instrumental in creating hurdles for other women

e [t is necessary for a woman to marry and have children to feel fulfilled as a woman
e Women who are in positions of power are either puppets or "bitches"

e Stereotypes about women who are sex workers

¢ Homosexual women are ugly, or feminist, or hate men

e The "gold-digger" stereotype - women and girls just want men's money.

e Women who succeeded in their career are most of the time "supported" by a man in
exchange for sexual favors.

e  Women are less sexually active than men. (translated from Spanish)

e Women are more skilled at parenting. (translated from Spanish)

e Women are less unfaithful than men. (translated from Spanish)

e Women in the workplace are generally perceived as more overworked than men.

e Women in the workplace are not provided with professional development opportunities
and mentorship opportunities as often as men.

e Women who are smart are a threat to men.

e Persons with borderline personality disorder have greater and more harmful effect on
women than men.

e Women’s fundamental purpose is motherhood.

At the end of the questionnaire the respondents were asked to provide comments about the
process and their experience in completing the questionnaire. A few found some of the questions
ambiguous and the instructions confusing; others found the process stimulating and quite worth
the effort. All comments are listed in Appendix B, and following are some examples:

e [ am an Australian living in Rwanda. I have answered the questions as though I am a
Rwandan but clearly cannot be reflecting the true situation as known by Rwandans. I
have been away from Australia for 15 years so also did not think my answers would truly
reflect that country.

e Good, but I think that seeing the number in options [the averages of other respondents’
ratings] may influence answers.

o ....it's really good questions. I would be curious to read the answers and tendencies...
kind regards

e The study is too long!
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e The study is nice and relevant. I wish the impacts and side-impacts of feminism would be
better addressed.

e Survey is VERY weak on the issue of the day, all over the world; security/human
security. What are the woman's strengths and weaknesses, and how should they best be
accounted for in national defense? homeland security public safety? response to natural
disasters? response to non-natural crises? analysis on existential threats?

e This is in general a very poorly worded survey! I expected something better.

e The questions are appropriate. The challenge of modern society is to create a balance
between traditional values and imperatives of modern society, or risk increase in number
of criminals in society. Criminals are people deprived of adequate family love and care.
The questionnaire did not seem to address this latter.

e [ am not sure that all approaches or opinions can be categorized as cultural or personal
beliefs (i.e. subject to place, time, relativism or subjectivity). Likewise, answers given
under the categories change over time and media influence can fall under the category of
personal belief.

e Woman itself is a mental construct, outside of the biological circumstance -- in some
sense the survey is about judgments of mental constructs about a mental construct.

e My experience with the survey illuminated the absolute interconnectedness of the human
condition and the necessity of addressing it in complete terms, rather than in parts.

e [ appreciate this kind of questionnaire. I answered each question with great interest.
Thanks for all who worked on this. I hope and recommend :) to prepare such
questionnaire about children's rights and corruption. Thank you again and again...
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8. Conclusions

If we take the perceptions of the respondents as a reflection of the true state of stereotype
evolution, then we are witnessing a slow but massive shift in gender stereotypes. Old views
involving gender equity, women’s rights, and restricted societal roles for women are evolving
toward much more liberal concepts. The fact that these changes are discernible on a century time
scale indicates how slowly deeply rooted stereotypes are changing, but change is indeed
occurring; witness the panel’s estimate of a drop in support for the stereotype: “A woman's job is
to work at home and serve the needs of her family” from 72% in 1961 to 37% in 2011.

The study started with a given list of stereotypes and asked about anticipated changes in
acceptance; the question about new stereotypes not yet on the list was open-ended and invited all
suggestions. For the most part, respondents pointed out additional stereotypes-in-transition of the
sort already on the list but contributed few really new stereotypes-in- the- making. Perhaps it was
inevitable that few start-up stereotypes were suggested since they are likely to be very hard to see
from a social vantage point that is imbedded in the change. There are clearly some new changes
in store: for example, interracial marriages are no longer perceived as unusual; gender
stereotypes associated with religion may be shifting too.

The vector of change in every case was in socially favorable directions: desirable stereotypes
were seen to spread and undesirable stereotypes were seen to recede. The respondents believed
that only a few of the 39 stereotypes will be supported by a majority of the world’s population by
2061. Those stereotypes which (in the judgment of the respondents) will be believed by 50% or
more people, worldwide are:

e Women are more peaceful than men.

e Women have the right to decide whether and when to have children.

e Equal work deserves equal pay, regardless of gender.

e Women have the right to decide on issues related to their own health and bodies.
e Women should have the right to divorce.

e  Women should be included in conflict resolution processes.

¢ Independent women increase the social status of a family.
Men and women agreed that some changes were likely, but disagreed sharply on others.

Due to the small sample size and uneven participation from various countries, the ability to make
country to country comparisons was quite limited.

The respondents’ answers suggest that they believe that the stronger the media holds to a
stereotype, the less the stereotype will change over time.
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The study provides a backdrop for future analyses particularly on the role of media and country
to country comparisons of the evolution of stereotypes. It would have been informative, for
example, if other attributes of the participants had been available such as age and education. In
addition, future work should involve larger groups of participants, representatives of the media
and other actors with impact on the development, transmission, and consequences of
stereotyping. Hopefully, the results of this study will spark further work for improving gender
equity, for reducing the negative consequences of stereotypes, and for policy making involving
these issues.
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Appendices

Appendix A. Summary of Quantitative Results
Average judgments of respondents

Stereotype Change over Time Media Personal
2061 2011 1961
1 | Women are valued more for their physical appearance than their intellect or character. 33.01 55.99 70.2 8.41 6.81
2 | Physical appearance is more important for women than for men. 42.09 59.88 72.85 8.61 7.04
3 | Women are more responsive to advertising and marketing than men. 41.54 55.09 61.1 8.03 6.75
4 | Woman are raped because they ask for it. 17.99 32.39 52.05 5.78 3.64
5 | Women are less rational and more emotional than men. 38.8 56.6 76.56 7.93 6.02
6 | A woman's job is to work at home and serve the needs of her family. 21.29 412 80.98 6.64 4.37
7 | Women must obey and submit to their husband or male companion. 16.7 37.09 72.1 6.18 3.65
8 | Men should make all important family decisions. 21.36 44.12 77.99 6.73 3.83
9 | Women should have the right to divorce. 90.79 76.98 42.18 8.71 9.82
10 | Wives need to be beaten occasionally. 8.3 20.58 42.23 4.36 3.24
11 | Men should have priority in access to education. 8.98 25.01 59.83 4.56 3.31
12 | Even with the same education, men are more productive than women. 18.45 38.21 67.15 6.32 3.92
13 | Women are less reliable than men at work. 15.72 33.99 61.4 5.68 3.72
14 | Women need more time off from work than men to attend to family matters. 35.39 58.25 79.96 7.46 6.97
15 | Sexual harassment in the workplace is no big deal. 22.13 40.41 66.84 6.03 4.08
16 | Equal work deserves equal pay, regardless of gender. 86.82 69.87 35.33 8.12 9.73
17 | Independent women increase the social status of a family. 76.56 57.66 25.23 7.34 8.9
18 | Single women manage better than single men. 61.31 52.58 27.9 6.66 7.73
19 | Single mothers are unusual. 18.92 32.23 70.02 5.44 4.09
20 | Women have the right to decide whether and when to have children. 84.21 65.62 33 7.9 9.43
21 | Women have the right to decide on issues related to their own health and bodies. 90.53 75.82 42.39 8.3 9.83
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Stereotype Change over Time Media Personal
2061 2011 1961
22 | Women have more health issues than men. 37.08 50.12 64.7 6.91 6.44
23 | Use of women's bodies in advertising is OK. 48.12 67.56 61.56 8.9 5.76
9y i\g’g:;frr:l zisrl;letitsesru a;‘t;le to handle social and cultural issues, while men are better at economic and 38.09 56.08 78,48 783 6.1
25 | Women are not well suited for dangerous jobs. 38.67 60.13 84.19 7.75 5.78
26 | Women are better in arts and social sciences than hard sciences. 31.88 52.59 80.08 7.46 5.1
27 | Women are not good at understanding technology or using products based on advanced technology. 21.39 43.85 79.01 7.08 43
” }Zfrlrlleizrrllh\:feoglzrrlazfggrs?i £eads of state or corporate leaders they have to abandon many of their 24.57 50.38 7701 7 45 595
29 | A glass ceiling limits professional advancement of women. 30.12 54.29 75.21 7.25 7.8
30 | Women are less charismatic than men. 17.92 35.2 61.13 5.58 3.93
31 | Men make better leaders than women. 24.79 51.42 82.27 7.49 4.23
32 | Violence and rape against women is to be expected during war. 34.04 44.88 66.44 6.68 5.1
33 | Women should be included in conflict resolution processes. 83.21 62.04 25.09 6.81 9.68
34 | Women are more peaceful than men. 56.17 64.2 78.39 7.74 7.61
35 | Women are worse drivers than men. 28.82 54.91 80.11 7.56 5.11
36 | Itis normal for women to be excluded from certain circles or positions. 21.29 47.5 81.07 6.65 43
37 | Men should have certain rights that are not available to women. 14.04 35.79 71.53 5.78 3.46
38 | Women are more gullible than men. 25.69 48.16 74.71 6.86 5.07
39 | Blondes tend to be silly. 16.19 38.16 60.87 6.7 3.72
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SORTED BY GENDER
2061 2011 1961 Media Personal Belief
Stereotype
Male Female Male Female Male Female Male Female Male Female

Women are valued more for their physical
appearance than their intellect or

1 character. 45.35 39.52 58.89 61.25 75.47 75.71 8.7 8.61 6.87 6.73
Physical appearance is more important for

2 | women than for men. 62.85 48.15 67.75 67.12 78.21 76.59 8.78 8.84 8.52 7.39
Women are more responsive to

3 | advertising and marketing than men. 64.09 47.15 68.29 64.22 71.49 69.11 8.62 8.29 8.48 6.51
Woman are raped because they ask for it.

4 14.77 20.77 27.21 35.62 62.6 54.05 3.9 5.91 3.51 3.78
Women are less rational and more

5 emotional than men. 63.27 44.04 68.19 63.76 74.98 78.93 8.5 8.04 6.73 6.25
A woman's job is to work at home and

6 | serve the needs of her family. 20.75 26.97 46.44 47 88.74 80.01 5.62 6.36 4.95 478
Women must obey and submit to their

7 | husband or male companion. 5.09 16.84 27.11 42.49 74.25 74.83 5.42 6.05 3.41 33
Men should make all important family

8 decisions. 13.86 22.97 38.03 49.66 74.33 79.47 5.7 6.64 3.66 3.35

g | Women should have the right to divorce. 96 94.54 83.83 71.35 47.51 36.94 8.88 8.5 9.79 9.92

10 | Wives need to be beaten occasionally. 2.73 8.71 6.53 30.09 18.5 51.95 3.48 4.1 3.18 3.09
Men should have priority in access to

11 | education. 4.76 7.95 14.01 26.39 49.01 64 3.55 4.17 3.26 3.09
Even with the same education, men are

12 | more productive than women. 32.39 13.89 56.58 43.9 68.76 68.1 6.61 5.96 7.62 3.41
Women are less reliable than men at

13 | work. 13.3 21.52 43.75 42.74 69.37 63.57 4.95 5.44 3.49 341
Women need more time off from work

14 | than men to attend to family matters. 2491 38.96 66.79 66.87 84.68 81.67 5.85 6.95 7.07 7.23
Sexual harassment in the workplace is no

15 | bigdeal. 8.37 21.03 27.71 45.71 82.73 72.75 4.02 5.66 3.55 3.67
Equal work deserves equal pay, regardless

16 | of gender. 93.68 92.29 88.26 65.73 31.07 30.42 8.97 7.95 9.96 9.83
Independent women increase the social

17 | status of a family. 69.5 85.91 49.8 62.26 30.41 22.7 7.41 6.4 9.52 9.32
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Stereotype 2061 2011 1961 Media Personal Belief
Male Female Male Female Male Female Male Female Male Female

Single women manage better than single

18 | men. 47.9 66.13 36.7 55.62 29.26 23.21 6.82 6.08 8.23 8.45
Single mothers are unusual.

19 7.21 38.63 27.41 38.34 73.48 50.07 5.12 5.46 7.38 4.73
Women have the right to decide whether

20 | and when to have children. 88.62 89.59 69.28 69.29 40.08 34.81 7.44 8.29 8.83 9.64
Women have the right to decide on issues

21 | related to their own health and bodies. 92.91 92.48 75.52 75.19 65.07 43.37 8.89 8.79 9.89 9.86
Women have more health issues than

22 | men. 69.49 46.07 74.62 53.74 86.37 54.53 8.48 6.83 8.21 7.12
Use of women's bodies in advertising is

23 | OK. 79.83 35.66 83.18 79.93 85.04 74.29 9.32 8.89 7.96 6.14
Women are better able to handle social
and cultural issues, while men are better

24 | ateconomic and infrastructural issues. 62.74 35.42 68.47 58.14 81.02 82.47 8.55 778 7.05 5.64
Women are not well suited for dangerous

25 | jobs. 76.2 42.22 78.97 65.9 88.92 88.06 8.6 6.83 8.78 5.46
Women are better in arts and social

26 | sciences than hard sciences. 63.99 27.85 78.85 52.6 90.43 80.2 9.24 6.66 8.11 5.55

Women are not good at understanding
technology or using products based on
27 | advanced technology. 66.11 15.68 74.47 42.57 89.01 78.5 8.5 6.23 7.73 4.17

When women become heads of state or
corporate leaders they have to abandon

2g | many of their feminine characteristics. 27.94 | 30.19 66.17 59.37 85.03 80.36 7.01 7.41 5.38 5.74
A glass ceiling limits professional

29 | advancement of women. 33.15 33.15 78.29 60.83 90.61 81.13 9.32 7.09 8.52 8.19
Women are less charismatic than men.

30 6.98 19.94 24.63 39.99 35.13 65.83 3.88 5.77 3.38 3.68
Men make better leaders than women.

31 24.85 22.85 51.72 55.97 77.69 82.53 8.4 7.39 6.38 3.63
Violence and rape against women is to be

32 | expected during war. 27.32 20.04 49.35 50.16 72.27 71.55 8.15 6.67 4.3 4.62
Women should be included in conflict

33 | resolution processes. 63.18 89.63 52.79 57.85 42.52 22.27 4.58 7.03 9.11 9.95
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Stereotype 2061 2011 1961 Media Personal Belief
Male Female Male Female Male Female Male Female Male Female

Women are more peaceful than men.

34 80.66 68.59 83.15 72.27 87.12 82.34 8.6 7.44 8.81 8.06

35 | Women are worse drivers than men. 60.22 26.24 68.93 59.69 76.88 79.33 8.52 7.89 7.84 475
It is normal for women to be excluded

36 | from certain circles or positions. 55.56 15.65 70.15 54.55 86.82 85.99 8.88 6.63 7.81 3.76
Men should have certain rights that are

37 | not available to women. 19.25 13.3 46.38 44.71 74.18 78.55 6.4 5.95 471 3.09

3g | Women are more gullible than men. 4199 | 3335 66.2 61.25 84.5 80.83 8.13 7.55 5.18 6.22
Blondes tend to be silly.

39 22.58 12.67 35.01 39.79 40.48 69.91 6.74 6.62 4.61 3.47
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SORTED BY COUNTRY

Abbreviated Statement 2061 2011 ?9651 Media Self 2061 2011 Mleg)élfo Media Self 2061 2011 Roggfla Media Self
1. Woman valued for appearance 4133 | 60.89 | 7891 | 8.89 | 6.87 | 2422 | 50.11 | 7033 | 8.63 | 6.12 | 39.65 | 60.29 | 71.76 | 7.26 | 6.89
iﬁfgfarame more important for 68.54 | 72.34 | 7893 | 896 | 8.78 | 30.00 | 51.56 | 69.00 | 8.36 | 5.70 | 43.69 | 66.75 | 60.94 | 835 | 6.06
i aj!fé’:f;‘gmore responsive to 64.93 | 70.05 | 73.85 | 8.75 | 8.54 | 31.15 | 4821 | 64.62 | 8.07 | 6.05 | 4556 | 53.75 | 29.38 | 653 | 7.16
4. Women ask for rape 10.10 | 25.08 | 68.99 | 3.88 | 3.07 | 16.10 | 36.00 | 52.50 | 6.58 | 4.05 | 2544 | 34.94 | 5250 | 532 | 3.4
5. Women less rational than men 63.48 | 69.63 | 7595 | 859 | 6.71 | 3036 | 55.95 | 76.67 | 847 | 544 | 4494 | 5494 | 8425 | 753 | 6.83
6. A woman's job is home 18.54 | 4590 | 92.90 | 547 | 4.87 | 17.55 | 43.93 | 74.05 | 7.44 | 3.76 | 27.24 | 42.94 | 8347 | 478 | 4.44
7. Women must obey husbands 2.55 | 2438 | 77.54 | 5.22 3.15 14.48 | 39.29 | 66.76 | 7.05 3.55 24.33 | 50.33 | 82.00 | 5.00 3.59
8. Men make important decisions 10.85 | 34.90 | 75.66 | 5.44 | 3.14 | 17.98 | 47.14 | 76.07 | 7.73 | 3.93 | 22.67 | 42.00 | 77.00 | 6.75 | 3.33
9. Women have right to divorce 99.19 | 89.90 | 50.30 | 8.86 | 10.00 | 90.19 | 72.10 | 49.52 | 8.84 | 9.67 | 94.38 | 80.31 | 37.81 | 8.78 | 10.00
10. Wives need to be beaten 0.84 | 275 | 14.15 | 3.12 | 3.00 | 479 | 2405 | 42.02 | 478 | 3.13 | 2633 | 4233 | 61.33 | 3.89 | 3.00
11. Men priority to education 133 | 13.02 | 5420 | 3.37 | 3.05 | 6.05 | 27.25 | 64.38 | 495 | 3.42 | 1047 | 27.67 | 6533 | 4.00 | 3.00
12. Men are more productive 28.79 | 56.46 | 70.15 | 6.67 | 7.55 | 11.43 | 3536 | 61.55 | 6.02 | 3.05 | 24.67 | 4933 | 6933 | 622 | 322
13. Women are less reliable 9.60 | 4247 | 69.67 | 498 | 3.17 | 9.63 | 32.13 | 54.75 | 495 | 359 | 17.67 | 3433 | 57.00 | 4.65 | 3.35
14. Women need more time off 22.56 | 71.21 | 88.16 5.56 7.17 33.13 | 56.19 | 77.50 7.30 6.59 35.71 | 50.71 | 72.86 6.76 6.18
15. Sex harassment is no big deal 291 25.10 | 88.42 | 3.76 3.06 | 23.04 | 46.22 | 70.27 | 6.46 429 | 27.86 | 37.86 | 63.21 4.44 3.39
16. Equal pay for equal work 95.83 | 91.52 | 29.83 | 8.70 | 10.00 | 91.45 | 65.63 | 40.75 | 7.81 | 9.19 | 83.08 | 70.77 | 33.08 | 8.94 | 10.00
;Za ‘u‘l’;"’rking women increase family | ) o1 | 5371 | 3482 | 722 | 972 | 87.63 | 64.50 | 40.75 | 7.88 | 977 | 6538 | 46.15 | 18.46 | 7.56 | 9.8
rlfe'nsmgle women manage better than | 53 0> | 45 53 | 3665 | 698 | 875 | 74.61 | 61.71 | 4158 | 663 | 7.97 | 56.15 | 41.15 | 26.15 | 7.1 | 8.13
19. Single mothers are unusual 288 | 2531 | 7621 | 4.98 | 7.43 | 1531 | 3333 | 59.29 | 5.80 | 3.40 | 2344 | 3531 | 71.88 | 4.89 | 3.56
iﬁﬁi’é’?en decide whether to have 93.00 | 75.15 | 49.61 | 7.09 | 9.05 | 90.53 | 64.74 | 26.58 | 824 | 9.61 | 90.07 | 66.00 | 26.00 | 733 | 9.06
f)(l)ai‘zls"men decide on their own 9444 | 7741 | 7028 | 8.70 | 9.92 | 95.06 | 70.15 | 44.55 | 828 | 10.00 | 93.92 | 7538 | 33.08 | 833 | 9.17
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Abbreviated Statement U.S. Mexico Romania

2061 2011 1961 Media Self 2061 2011 1961 Media Self 2061 2011 1961 Media Self

22. Women: more health issues 75.28 | 78.18 | 88.56 | 8.4l 839 | 26.67 | 3894 | 49.55 | 6.28 5.61 3246 | 49.62 | 53.08 | 5.89 5.78

23. OK for women's bodies in ads 84.87 | 88.45 | 93.73 9.75 830 | 35.55 | 54.55 | 54.70 | 9.28 5.19 | 53.27 | 72.67 | 63.33 8.89 533

24. Women: social issues, men: 62.74 | 70.05 | 8334 | 876 | 6.90 | 29.85 | 5030 | 69.91 | 7.85 | 488 | 3567 | 56.67 | 6933 | 7.94 | 6.11

economic

jzosb.stmen are not_for dangerous 7531 | 80.95 | 9330 | 8.63 | 856 | 3500 | 59.24 | 7721 | 822 | 594 | 4267 | 66.67 | 88.13 | 7.44 | 589
26. Women: better in arts than science | 62.79 | 80.85 | 93.12 | 9.42 | 8.00 | 27.81 | 42.52 | 62.52 | 7.64 | 4.00 | 38.87 | 56.60 | 77.47 | 6.22 | 4.89
27. Women: bad at technology 68.05 | 7721 | 91.68 | 858 | 7.81 | 1636 | 41.06 | 6433 | 731 | 344 | 1477 | 3992 | 76.69 | 5.78 | 4.11
28. Women leaders loose feminity 23.19 | 67.77 | 89.24 | 7.01 | 4.86 | 1727 | 42.12 | 6197 | 6.86 | 439 | 25.08 | 53.77 | 80.15 | 7.56 | 5.00
29. A glass ceiling limits women 3249 | 80.46 | 92.08 | 9.27 8.44 | 23.17 | 42.10 | 50.81 6.94 6.53 | 25.48 | 5238 | 79.92 | 6.38 7.59
30. Women are less charismatic 6.85 | 23.55 | 3148 | 374 | 341 | 1152 | 3242 | 5545 | 539 | 3.72 | 21.31 | 44.15 | 66.46 | 444 | 4.00
31. Men make better leaders 19.24 | 48.72 | 77.87 | 8.56 6.17 17.27 | 45.61 | 68.88 | 7.56 3.61 3425 | 53.69 | 82.44 | 7.41 3.78

32. In war expect violence on women 13.31 | 46.66 | 71.43 8.17 3.83 15.76 | 46.21 | 66.06 | 7.00 422 | 42.46 | 53.62 | 62.62 | 7.22 5.94

33. Women useful in conflict 67.14 | 54.87 | 45.18 | 4.07 | 899 | 81.71 | 64.43 | 41.14 | 6.79 | 9.89 | 80.33 | 60.67 | 30.00 | 6.78 | 9.94

resolution
34. Women are more peaceful 78.70 | 82.21 | 90.03 8.66 8.45 57.42 | 72.12 | 91.52 8.31 6.36 50.92 | 58.08 | 67.23 7.12 7.56
35. Women are worse drivers 60.67 | 65.44 | 74.30 8.38 7.50 | 25.43 | 54.00 | 70.89 7.58 4.95 32.69 | 61.00 | 80.69 7.22 4.78

36. Women excluded from positions 57.54 | 70.69 | 88.58 | 9.05 7.89 16.19 | 47.34 | 83.94 | 6.94 3.17 | 2331 | 46.15 | 81.54 | 5.44 3.56

37. Men have rights not for women 19.06 | 46.91 | 76.39 | 6.63 4.54 742 | 35.09 | 5848 | 6.17 350 | 24.07 | 4440 | 6893 | 433 3.00
38. Women are more gullible 4278 | 68.43 | 87.29 | 837 495 | 4040 | 63.00 | 88.17 | 7.42 5.06 | 32.12 | 49.53 | 69.65 | 7.00 4.88
39. Blondes tend to be silly 20.97 | 32.84 | 42.15 | 7.12 4.73 10.51 | 32.00 | 53.71 5.84 3.21 3531 | 72.31 | 73.08 | 7.83 3.67
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Appendix B. Reasons Provided by Respondents

Question: 1. Women are valued more for their physical appearance than their
intellect or character.

REASON: 1 Changing mentality and behaviour is not different from long talks. People need to
act no to make speeches as is much often the case. The resistance to change is more deeply
rooted than the public utterings may suggest. It will therefore take a bit longer to do away with
stereotypes.

REASON: 2 In a latin american society is very difficult to change the idea that the body is first
and the intellect doesnt count

REASON: 3 Earlier in my part of the world women were not given equal opportunities to show
their capabilities but now comparatively change is being seen where women are working along
with men in close competition. In future, there might be a minor increase in physical appearance
pertaining to the penetration of media in our daily lives where physical appearance is shown as
one of the amplified merits in a woman

REASON: 4 Avant, les femmes haitiennes étaient plutot jugees sur leur beauté et leur capacité a
s'occuper de leur maison. aujourd'hui,il est trés difficle a une femme d'avoir accés a un emploi
meme si elle est trés diplomées. La maigreur et I'habillement sont jugés sévérement et puis il y a
une présomption de relation étroite entre sexe et compétence. A l'avenir, cela aura tendance a
diminuer grace a un acces plus large a I'éducation et le travail des organisations féministes et
féminines.

REASON: 5 This has to do with culture and the norm of the society where one comes from.The
culture is so where i come from but thank God this is gradually changing. women are now being
valued beyond the physical appearance but rather on their intellect.

REASON: 6 In Egypt the mentality of people is changing towards women. They are now
enrolled in the highest posts. And I think this will be more in the coming years.

REASON: 7 this is because of the culture of a particular society. for instance the Efik people i
Cross river where 1 come fro culturally value a beautiful lady more than another that has any
charastristics. however this is changing because of more enlightenment and the need to meet
ends meet. so people can now ask "fine lady fine lady is it fine girl i will eat"

REASON: 8 Bodily beauty is more appealing
REASON: 9 This has to do with culture and the norm of the society where one comes from; in

the past it was pretty much like this, but in the future things will go better regarding women
position within society and also women image and treatment.
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REASON: 10 The changing environment which is drastically shifting to urbanization in
developing countries has prompted the need for women to be valued more for their intelligence
and character which is key to raising a family or organization. This growing trend can only be
attributed to the economic conditions rather than the social trend.The notion still remains the
same in the social front. The prejudice existing in the upper part of Ghana where I come from is
that, women cannot be given leadership position because of the emotional attachment she will
bring to the position no matter the level of her knowledge and experience.

REASON: 11 Certainly this has been true in the past. changes due to women emancipation and
growing awareness of their capacities contribute to changing the situation. currently, in spite of a
media discourse whihc is constantly focused precisely how 'valuable' phicial characteristics are, |
believe the society I come from has profoundly changed: women, and especially young women
are aware of their abilities, capacities and potential. and thy do play a role in society, which goes
beyond the private domestic sphere. This is bringing about a deep restructuring of social
relations, which is only beginning to emerge, even from monitoring exercises. In a few decades,
though, I expect more cultural changes

REASON: 12 I believe this is changing. Women are gaining more and more spaces due to their
intelligence and sensitiveness and not because of their appearance, and the society is recognizing
this fact.

REASON: 13 aging citizenship; decreasing percentage of young
REASON: 14 the problem with humans is we are thinking but we acting upon feelings(instincts)

REASON: 15 Women are becoming more and more valued for their intelligence, yet they are
always measured by appearance and this will never change

REASON: 16 I think historically, a women's 'character' was more important than it is today. E.g.
to be caring, kind, generous etc. This of course led to stereotypes about gender roles etc, but it
was also viewed positively.

REASON: 17 The transition in beauty/brain assessment is very apparent when watching old vs.
contemporary movies. I trust that observation more than personal experience which is skewed by
physical and mental changes that are part of the aging process---which is a different question.

REASON: 18 believe the percentages I estimated are correct because we are becoming smarter
all the time.

REASON: 19 In the past, women are expected to be a mother and good housekeeper in the first
place. Good physical appearance is a plus but being a good mother is a "must" quality in 1961
Japan. Now, it seems physical appearance appears to become more important factor in
determining women's value due to changing role of women in society, which is rather ironic.
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REASON: 20 Traditionally Caribbean women hold a strong position in households and in the
past 50 years increasingly in their societies as well. So even if the norm for physical (female)
beauty was greatly influenced by Caribbean colonial history, whereby European norms served as
models, in the past decades women became much more aware of their own value and made
enormous progress in their emancipation process. As a result in many Caribbean countries
women are breaking through nowadays, using their intellect to achieve higher educational
preparation, get better jobs and succeed in performing much better in life. So, on the long run
who will value their physical appearance?

REASON: 21 It will be more and more obvious that the intellect and the character of women are
much more important than their physical appearance - it was always so, but it was not realized by
the silly men.

REASON: 22 I think this question is problematic as it puts intellect and character together. If by
character we mean 'a good wife/mother', then my answer would be different from if we take it to
mean individual character as a human being not defined by societal gender roles. I feel that
women's intellect is valued more now than in 1961, but I'm not sure the balance is going to
continue tipping that way, especially as technology blurs the lines of human/"natural".

REASON: 23 I believe this is changing. However I would have given higher percentages if the
question had asked only about intellect. It is difficult to attribute a percentage to women being
valued more for appearance than for character.

REASON: 24 In the 1960s, although China experienced economic difficulties, but the value of
women had been respected

REASON: 25 I'm not optimistic about the balance of physical image/vs intellect changing. I see
more and more emphasis on physical image with increasing pressure on women of all ages to
conform to unrealistic visions of what a female should look like. I think looks are being elevated
way above intellect and I don't see any pushback from men or women to change it.

REASON: 26 It seems that there is a trend towards improving the external appearance. And this
apparent in magazines, movies, and social life. However, this trend should stabilize at some
point.

REASON: 27 In the dating world, this is certainly true! But it carries over into other sectors too -
business, sports, etc. Until we women choose dignity over popularity, this is not going to change.

REASON: 28 in the past, when women marry they are regarded as taking any investment on
their education to another home unlike men who bear the family name. Hence very few families
invested in women education. Presently, more women are getting educated in the Christian
communities. This is not so much the case in the Muslim communities. In future, investment by
families on women education will increase in Christian an more communities in Nigeria.

REASON: 29 This is a very complex issue. Appearance matters a lot for both genders. Intellect
and character can both be deep sixed for either gender by concerns about appearance, such as
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sloppiness, offensiveness, inappropriateness, etc. Additionally, "appearance" has multiple
connotations and aspects such as physical attributes, style, and sexual attractiveness, with
expectations and impact varying according to context - e.g., professional environment vs social
environments - and gender - e.g., men are valued by appearance also but the relative importance
of and standards for appearance are not the same as for women - as well as age - e.g., physical
attractiveness is much more potent for both genders during adolescence and becomes
increasingly less potent as the individual matures. I suspect sexual appeal based on physical
beauty and attractiveness of dress is what is being referred to here. In general in our society,
there is a greater burden on women to exhibit "sexual appeal" and women have always been
expected to make an effort to be as beautiful as possible in satisfaction of men's definition of
what is physically - i.e., sexually - attractive, with physical beauty being high on the list. The
reverse has not been true for men. Men are generally primarily valued by their "good provider"
value with appearance being less important. Beautiful women are most often more highly prized
by men. This may be due to the perception that physical beauty is a sign of physical superiority
and uniqueness — beautiful women are generally perceived to have been born that way, therefore
possessing special genetic material that no one else can possess. A beautiful mate or date confers
high status on a male, just as possession of an expensive sports car would. The importance of this
fact speaks to the objectification of women — perceiving them primarily as objects or possessions
—and is illustrated by the phrase “trophy wife.” Women also value physical attractiveness in men
and in similar ways but the payoff is the admiration and approval of other women for the ability
to make a "good catch" rather than heightened status. The definition of what men find physically
attractive varies individually but broad trends can be found that vary according to culture,
ethnicity, occupational categories, socio-economic factors and social values. Both men and
women tend to judge women by their degree of physical attractiveness to men, with extremes at
either end of the spectrum being generally rejected. As women have gained access to education
and career opportunities, affording them more autonomy and greater gender equality in our
society, they have become increasingly valued for their character, skills and abilities above their
physical attractiveness. More recently, however, sexual attractiveness has resurged in
importance, perhaps due to heightened standards for sexual attractiveness resulting from
improvements in areas such as physical fitness and cosmetic enhancements, and the significant
competitive advantage physical appearance offers job seekers in a greatly weakened economy
and job market. It is commonly known that 75% of all hiring is the result of "networking" - i.e.,
social contacts. People who are more physically/sexually attractive are more likely to be able to
successfully and extensively network than those who are not. Another factor in the increasing
importance of physical appearance for women is the perceived importance of finding and
keeping a mate who will support you. Again, a worsened job market for women (men have been
awarded 80% of all new jobs in the recovery) decreases their chances for financial independence
and increases the likelihood they will need to be able to attract and keep a mate in order to
maintain a satisfactory standard of living or even simply to survive. I believe the importance of
physical attractiveness for both genders, but especially for women, will continue to increase
(albeit unevenly according to employment category or circumstance) until the job market
significantly improves.

REASON: 30 Nowadays in Romania is a big gap between the social sectors and how is it a
woman viewed in them. We do have women valued for their intelligence and character seen as a
role model but is also a method to become known by the beauty if there is a lack of intelligence
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or character. In the early 60 the woman was valued for her ability to be a good wife and mother
and equally by the contribution to the wealth of the communist society.

REASON: 31 sex is the best tool to sell "something" in our world and if we think deeply about
this is very instinctual

REASON: 32 Even our female news anchors dress like sex symbols.
REASON: 33 Better education, more illumination

REASON: 34 Hollywood has been the worst media offender. The female stars are idolized,
hyped, and served up as the definition of beauty. May be changing lately, but slowly.
Advertising of cosmetics, of course, reinforces the notion that a little cream can produce beauty.
One worry is that we are seeing the rise of cosmetic medicine that will also reinforce this notion.
A little surgery makes you slim and beautiful.

REASON: 35 Les médias n'emploient pas les femmes et meme diffusent des émissions
dévalorisantes pour elles.

REASON: 36 this is because most media stations and papers portray a women to be beautiful at
all times including gingles and pictures

REASON: 37 Physical appearance is used as a sales tool to appeal to both sexes in one or
another way. Women need to identify themselves with the model in the media to persuade them
to buy the product. The appearance of that model changed over time. Once it was the blond light
skinned young and very skinny European looking woman that served as a model in the
Caribbean region where the looks of most of the female population is quite the opposite.
Nowadays all kinds of role models are used, just to get the message through. The influence of the
modern media especially on children is apparent where models are presented and sold (dolls) that
look so much different but are considered the ideal appearance.

REASON: 38 While the trend in media is to sustain the role model women who succeeded
through their intelligence and character, we can also see women that are promoted only for their
beauty but treated as if their beauty is the only quality they have and for that are seen as objects

REASON: 39 The question is not clear for me. If it is asked what I value more in a woman, I
would say that [ value more, in the sense of profound values, their character first, then their
intellect, although both aspects are tightly interconnected; but I feel of course attracted by the
beauty and physical appearance.

REASON: 40 People behave according to their perceptions of what is valued. When a society
puts a high premium on physical appearance, women tend to 'play up' appearance and 'play
down' intellect. Women began to transition toward an increasing value of intellect in the late '60's
when a feminist movement partnered with the civil rights movement. Men held onto the old
vernacular, i.e. "cute broad" for another generation.
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REASON: 41 the question is indeed not clear. Does it ask whether I believe such sentiment exist
or whether I believe the sentiment?

REASON: 42 Unclear question. Does it ask if I think women are valued more for their looks by
others in society, or does it ask if I value women's appearance over their intellect or character?

REASON: 43 The question is not clear for me.

REASON: 44 not clear about the intent of this question. I do not agree that a woman's physical
appearance is more important than her intellect or character. But I do think that it is a common
mistake made by society, and media.

REASON: 45 I feel what any individual is expose to and do matters not physical appearance

REASON: 46 The question is ambiguous. Am I being asked whether I accept the stereotype or
whether I think the stereotype exists?

REASON: 47 The ads on Tv show make-up, hair, and stylish clothes for women far too often.

REASON: 48 Not very correct question, but I suppose that it's old point of view. That times
women had less access to education and less opportunities so their only duty was to take care of
children and husband. But nowadays women have more rights and opportunities, they can
realoze their ideas and dreams. In some areas women have advantage because of their estetic
taste and accurate.

REASON: 49 In my view, I think that this value is not really. In my case, I don't think that [ have
a bad phisical appearence but but valud given to me in Cameroon is about my intellectual level.
We call me 'Docteur' not because I am beautiful women but because I am usefull for
Cameroonian society. think about that is not fair today.

REASON: 50 Inherent inclination

REASON: 51 I do believe that in some cases women are still valued more for their appearances
especially by male evaluators. But reality shows that in the Caribbean region women have
moved into society by getting a better education and it will not be long before they also will get
the better positions where they will set the standards.

REASON: 52 This depends upon the context of the valuation.

REASON: 53 In my own view, I dont really agree that women should valued as stated. There are
enough evidence these days that women do have more that physical apppearance, they do also
have intellect. exampes are there in my country, women like okonji Iwuala, the present finance
minister with her enviable track record, what about former drug law enforcement Director-
General, Dora Akunyelu, though she deviated by entering into politics untimely in my own
thinking, this is just to mention but a few. Evidence are there that are better than their male
counterparts.
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REASON: 54 They should not be, but the reality is they often are.

REASON: 55 While not my personal feeling, I would say this is generally a true statement. One
can look at advertising, television, and film to see how women are portrayed. Advertising in
particular emphasizes physical looks above all else.

REASON: 56 Unclear question.

Question: 2. Physical appearance is more important for women than for men.
REASON: 57 I answered this question as if it read "to women" not "for women".

REASON: 58 The physical appearance issue seems to have gained ground with the occurence of
AV technology that have opened up to "ways of looking" from all over the world and given way
to endless opportunities of mimetism and mannierism, of appearing rather than being. Lightening
skin complexion or changing hair appearance, for example, has gained tremendous ground since
and is unlikely to change back to natural over time.

REASON: 59 yes actually they are a lot of women out they who dont havetime for better things
than their physical outlook. this rather unfortunate because this is all waste of time

REASON: 60 Gender role

REASON: 61 Cultural change is taking place, but I believe that, in spite of different perspectives
and orientation towards women capacities, physical appearance remains more important form
women than men in the society where I live. It should nevertheless be noted that physical
appearance has certainly become important for men as well: in many sectors men are as well
expected to be concerned with their appearance

REASON: 62 In urban sectors tne phisical appereance is very important for men. The
metrosexual man is a estereoripo well, but the physical appearance "maintained" (engam colors
of clothes; hair, face and hand care; attention to footwear fashion, pefumes, etc) is now very
important for both men and women .

REASON: 63 "More important": - for what activity? - in what context?
REASON: 64 in our world of full of lies the only true beautyines is the physical one...

REASON: 65 (Ideal) physical appearance has become a commercial product: if you don't have it
you can buy it. 50 years ago women were the focus of the propaganda machine selling beauty
products, so women indeed were more focussed on their appearance than men. But the
commerce has discovered the male market, so they also are persuaded to use products to
'enhance' their physical appearance.
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REASON: 66 It was always so, and it will be more and more obvious that the intellect and the
character are more important for a woman, than the physical appearance

REASON: 67 For many other factors, such as wealth are equally important. The trend is slowly
changing, mainly to the emancipation of women, the increasing number of women working in
power positions, and the social liberation of women.

REASON: 68 It's 50 to 50. Men don't have not to take care about their appearance because it's
mainly aesthetic factor as for me it's not very pleasant to see sleazy person. All people should
pay attention to their appearance. It also influnce their health that is the most important issue for
everyone.

REASON: 69 Changing views about the importance of physical appearance among men is very
apparent in contemporary salons. Men as well as women make appointments for hair styling
services,manicures and facials.

REASON: 70 Recent events in the country, Italy, of which the whole world is aware, are not
only making many women frustrated with the backward attitude and disrespectful behavior of
our political class: this is showing several profound cultural legacies which the media hardly
challenge when addressing the issues. We keep hearing debates about if and how women should
'make use of their appearance' and 'how valuable is what they can sit on'. This is offensive, it
alludes to things without problmetaizing, and reinforce stereotypes instead challenging them.
very often to make profit our a issues and matters that news making know raises the number of
readership, for some voyeristic attitude attributed to the whole society. The educational role
espected from the media according to some theoretical perspective is clearly dismissed as far as
this specific statement is concerned.

REASON: 71 the media I may say reinforce this several times. the frequency of most beautiful
girl competitions all over the places organised by media house for just girls not the males
encourages this.

REASON: 72 Gender role and nature

REASON: 73 Media are dependent of the income of the commercial sector. So they reflect the
marketing strategy of that sector. As the attention of that sector is more and more directed at both
sexes, the media will not make a distinction on their own between males and females regarding
physical appearances.

REASON: 74 Women in Nigeria wear expensive materials to social events. men dress more
moderately. This is particularly true for Christian communities. The opposite is the case for
Muslim communities. Where the women are not supposed to be heard many public functions.
The local movie industry and women professionals also dress more consciously better than their
men folks.
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REASON: 75 This stereotype is true when (or because) more women (than men) are engaged in
activities where physical appearances are valued more (which is because of previous
stereotype...) .

REASON: 76 it is not important.what is vital for me is gain more knowledge, skills and
opportunities to be able to impact on my society not beauty.

REASON: 77 Indeed in some cases there is a lot of focus on female physical appearance e.g. the
election of miss universe. But as said before, the male market has been discovered and will be
utilized in every way, just to increase the product sales. So I assume that it won't be long that the
mister universe election will take place.

REASON: 78 Do you mean women value physical appearance more (their own, other women's
or men's appearances); or that women's opportunities, life choices and societal "happiness" is
determined by (other people's perceptions of) (their) appearance more so than it is so for men?

REASON: 79 Women pay more attention to their apperance because of their taste and interests.
And they have much more tools for this aim. But it doesn't mean that men have to give up to take
care of their apperance.

REASON: 80 Gender role

REASON: 81 Women are under far more pressure than men to maintain their physical
appearance. It also impacts much more on what other people think of them.

REASON: 82 Women refer to each others this way...

Question: 3. Women are more responsive to advertising and marketing than
men.

REASON: 83 I believe that the situation is just about the same both ways. What differs is that
men generally adapt less according to advertisements and marketing but expect women to
behave or look more like what is shown in ads and marketing

REASON: 84 I believe it is so because the women have been socialised to think that beauty
matters and should shocase it at any point in time

REASON: 85 Seeking beauty market

REASON: 86 Obviously this depends on what is being advertised... women remain a major
target for anything that concerns household, family, food, and partly beauty. But ads more and
more opens to men being concerned with their appearance (see above) and sometimes with
different roles taken up in society. Ads for 'status symbols' type of goods remain relevant
(cars...). I think polls would reflect this change, but 'opinion' would probably still express women
being more responsive
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REASON: 87 sex is the best tool to sell... and today womenes are starting to use it... men take
attention about this...

REASON: 88 That probably was the opinion in the commercial world 50 years ago as they
focused on women being home and listening and watching the commercial messages. But
nowadays it is just the opposite: marketing strategies are deliberately directed to focus groups,
such as women, men, young people, children. So if a group is less responsive to a commercial,
they simply adjust the message just to reach that specific group.

REASON: 89 I think as the number of working women increases and with it their buying power
that advertisements will increasingly be directed to women who culturally handle most of the
shopping. When is was at home with young children another mother told me that mothering was
all about "shopping". That attitude still persists.

REASON: 90 Men are more and more responsive to advertising

REASON: 91 50 years ago, in Romania, the shopping was made according to the few products
that were available on the market and not as a result of some advertising campaigns. And
nowadays, this campaigns and marketing strategies have direct target groups depending on the
product so it is hard to say that women are more or less responsive to advertising and marketing
than men, because the strategies will always be adjust to fulfill its mission.

REASON: 92 Most media adverts even give preference to women than men. that is, the media
encourages it and utilises the opportunities.

REASON: 93 Media are sponsored by the commercial sector and in general do not have a mind
on their own in commercial messages. So if advertisements are directed towards women, it is
some kind of marketing strategy to reach that specific potential buyers group. If a product sells
better with another group, the ad will be directed towards that group. Simply as that, as long as it
sells.

REASON: 94 beauty business and industry

REASON: 95 Women like to project the feminine nature in social functions through advertising
and marketing.

REASON: 96 The question does not make sense to me. What is being advertised? Marketed?
Advertisers know (have always known) that customers, regardless of gender. buy the sizzle not
the steak. The onus is on the seller---has the seller created an effective message, one that makes a
viewer/reader believe they will be happier, sexier, smarter, better looking, healthier, etc. To
whom is the seller directing the campaign--male? female?

REASON: 97 I guess the stereotype emerges simply because more advertising and marketing are
targeting women.
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REASON: 98 I believe that any body can be responsive to advertising. men or women can move
people to buy. people like to use women still because they feel women should pose for men to
see. it is a gender issue

REASON: 99 Women'’s rights to access beauty sources
REASON: 100 Much more advertising is directed at women than at men.

REASON: 101 My answer to this question would be "false," but I chose "sometimes" as the

closest proxy. This is contextual. What kind of advertising and marketing and how broad is the
definition for advertising and marketing? A very broad definition (including the advertisement
and marketing of a sovereign state, for example) might find men more responsive than women.

REASON: 102 Yes, it's true for many women. But if the advestised product is for women. In the
case of technological and other products women react in the same way as men (and sometimes
men are more involved in advertising).

REASON: 103 In my opinion, women are inherently given some talent of convincing others and
people feel more inclined when it comes to listening to a woman rather than a man

Question: 4. Woman are raped because they ask for it.

REASON: 104 Until recently, talking about sex was a cultural taboo, even more so talking about
rape. The mass media have made that possible now. But the conditions under which rape occurs
are so different. When committed by robbers in strainous conditions, it can hardly be presented
under the same light as when it happens because a woman has overexposed her herself by
thoughtlessly copying TV or movie stars whom she fails to understand that she is not behaving
naturally but is, instead, laying a role under controlled conditions. The hope is that the younger
genrations will be more apt at discriminating between appearing and being so as te less expose
themselves by copying fake provocating appearances

REASON: 105 In earlier age, talking of rape was a taboo and so if an incident happens most of
the times the person was accused but now as women are also given independence sometimes it is
being taken as woman is trying to seduce man

REASON: 106 women are misunderstood for so many reasons.No woman can ask for rape .
people say women are rape because of the way they dress but when men dress half naked who
rapes them, no one. recentky men wear their trousers and bring it down to the thighs as fashion
but if it is a woman she will be rape. I think it is still the pepertuationn of violence against
women,.

REASON: 107 Loose values and ethics change

REASON: 108 Here again I think cultural change is taking place, yet the media role especially in
the past few years, instead of contributing to a critical discourse on liberty and dignity and
respect of the human being, especially women, offers so much of the rhetoric of images, and so
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much of the exposition of the female body, with very little respect, that I am afraid deep change
would be hard to take place. It took years to recognize rape as a crime in my country, and this
has only happened recently. Normative values are changing, but very slowly, but very little is
done, through policy approaches and interventions, to actually foster different images of women,
which would help overcoming this pre-modern conception

REASON: 109 If women dressed more appropriately and not "slut like", I think there would be
less rape.

REASON: 110 The future may or may not be supportive of women in this area. One of the
trends in the US is the sexualization of girls. Little girls are being taught to flaunt themselves
sexually and the competition for winning beauty contests is very intense. In a 2007 report titled,
“Report of the APA Task Force on the Sexualization of Girls” by the American Psychological
Association is quoted as saying, “"Toy manufacturers produce dolls wearing black leather
miniskirts, feather boas, and thigh-high boots and market them to 8- to 12 year-old girls.
Clothing stores sell thongs sixed for 7- to 10- year-old girls, some printed with slocans such as
"eye candy" or "wink wink." ... In the world of child beauty pagents, 5-year-old girls wear fake
teeth, hair extensions, and makeup and are encouraged to "flirt" onstage by batting their long,
false eyelashes." This report indicates that this is getting worse. If girls are being taught to
sexualize themselves early on, it is likely that rape may become a more common occurance that
will go unreported.

REASON: 111 There are always moral hazard in the society

REASON: 112 The hypocrisy is more characteristic in the critical periods of ages than in normal
periods. It was a little more normal period in 1961 than today is. I hope it will be more normal
social life in 2061 then today.

REASON: 113 I cannot answer this question. It sounds strange for me. How can woman ask to
rape her?

REASON: 114 this is because when a woman is rape instead of the media to condem the act
outrightly, the media use it as a means to reiterate the fact that women are not dressing well.

REASON: 115 more sexual looseness

REASON: 116 News media and sometimes talk shows still tend to present the different views on
matters like rape, and amongst the views we always find people (not only men) still expressing
this kind of stereotype. this reflects the ambiguity of a society which is modernizing on many
aspects, and yet very much conditioned by moral assumptions that are still influenced and
conditioned by a strong catholic culture. Dressing habits and behavior should therefore remain
within those moral standards. Moreover, the too frequent images of almost naked women that
accompany daily news, even denounces, concering our political class and behavior of male
politicians, does not do any good in contributing to fostering a different view of respect for
women's choices, including on their appearance.
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REASON: 117 There are instances where women, for one reason or another, enter into situations
that are dangerous. I don't think that means they are 'asking to be raped'. I think they are using
terrible judgment...thus rape occurs. To 'ask for it' is to ask for horrendous abuse---that is a
psychological problem.

REASON: 118 Women who dress seductively are liable to be raped than women who dress well.
Dressing tolerance vary between Christian and Muslim communities. Insecurity such as
nocturnal armed robbers and violence and wars make women more prone to rape than their mode
of dressing in Nigeria.

REASON: 119 the raping of women is a gender issue.it ia a pepertuation of violence against
women. the thought that women are the properties of men. [ was involve in a case where a girl
was rape, she report to the security personnels and the security personnels turn to rape her
again.Did she do bad to report that she is being raped?

REASON: 120 This disgusts me. No one asks to be raped. Ever. It doesn't matter how she
dresses or acts or makes herself available. No means No. Simple as that. Rape is about control
and power and less about the act of sex itself. People feeling as though they have the right to
violate someone else's most intimate right to control their own bodies. Rape is a crime and such
be punished and treated as such.

REASON: 121 There is not a lot of education or information in the world's public and private
domains about the distinction between sex and rape. That sex is so often a subversive and taboo
topic is a related and influencing factor. Sex as subversive and taboo is causally related to
various (historical) institutional influences which permeate global society, e.g., the lineage
between a "sinful" Eve and a "sinful" rape victim is a rather linear one. To get to the root of
perceptions of rape and to get to the root of rape itself requires attention to these influences and
others. Rape is not "violent sex"; rape is violence via the use of sex. Someone asks for rape as
much as someone asks to be attacked in any other way.

REASON: 122 The future may or may not be supportive of women in this area. One of the
trends in the US is the sexualization of girls. Little girls are being taught to flaunt themselves
sexually and the competition for winning beauty contests is very intense. In a 2007 report titled,
“Report of the APA Task Force on the Sexualization of Girls” by the American Psychological
Association is quoted as saying, “"Toy manufacturers produce dolls wearing black leather
miniskirts, feather boas, and thigh-high boots and market them to 8- to 12 year-old girls.
Clothing stores sell thongs sixed for 7- to 10- year-old girls, some printed with slocans such as
"eye candy" or "wink wink." ... In the world of child beauty pagents, 5-year-old girls wear fake
teeth, hair extensions, and makeup and are encouraged to "flirt" onstage by batting their long,
false eyelashes." This report indicates that this is getting worse. If girls are being taught to
sexualize themselves early on, it is likely that rape may become a more common occurance that
will go unreported.

REASON: 123 Trusting modesty or fidelity
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REASON: 124 In the large majority of the cases a rape is a crime. In a very small minority
women indeed ask for it. In the case of doubt it should be considered as a crime, whatever the
woman clothing or past behaviour were. This wasnt the case until recently.

REASON: 125 I do believe there is an element of personal responsibility and sometimes people
do not do all they should to prevent violence against themselves. In a small number of cases I am
not sure it is not a case of regret or revenge.

Question: 5. Women are less rational and more emotional than men.

REASON: 126 I dont belief so.any body can be rational and emotional it all depends on the
degree of whatever make one rational and emotional. we all have same heart and thoughts
exception of bilogical characteristics.

REASON: 127 Real cases

REASON: 128 again changes over time imply considering the catalizing moments when
fractures have emerged, due to women mobilization and action but also to actual and visible
changes in society. This one, in my view, is possibly amongst the least rooted stereotypes
nowadays: still present, recurrent on some occasions, but not as diffused as others

REASON: 129 Because women tend to show their emotions more openly than men, the
perception existed for a long time especially among males, that women are more emotional and
therefor less rational. By now, maybe men have not succeeded yet in showing their emotions, but
seeing how women are climbing up in society through better educational performance
(outnumbering the men), this stereotype can hardly be maintained.

REASON: 130 this depends so much on context -- I do think the attitudes are shifting and
women are being viewed as less emotional than in former generations.

REASON: 131 There are MANY things that impact emotionality. True, some men appear to
display less emotional behavoir than women, but men and woman would feel emotions similarly.
What people do with those feelings differ from person to person, from culture to culture. I think
it's less a gender thing, and more individualistic.

REASON: 132 In Hungary everybody knows men are as emotional as the women. The
difference is, that women are more empathic, having more mother-like attitude, the emotionality
of men is more often antipathetic, and therefore they hide it.

REASON: 133 here also it is more subtle stereotypes emerging from the media that characterize
our society: the statement would not be explicitly proposed, but news concerning women in
dramatic events (and seldom referring to 'hard news'), often concern tragic family matters, such
as the killing of babies or other dramatic acts. This can often be reconducted to a kind of
assumtpion that sees women as less rational or more prone to irrational behavior
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REASON: 134 most times media portay women as being emotional in movies espercislly
African movies and this is reinforce on daily basis.

REASON: 135 Real happening

REASON: 136 Feminine roles (mothering, caretaking) call for emotional sensitivity. Those roles
also call for rational assessment of options for problem solutions. Rational vs emotional is
situational for women as well as men.

REASON: 137 Women are genetically and physiologically different from men. They more right
brain lateralized than men. The are intuitive and more sensitive than men. They do not forget
painful remarks easily. They are burdened by care for their husband and family. The have less
control over their time than men. If their sacrifices are not appreciated,they become more
emotional than the men.

REASON: 138 Well I think any body can be rational or emotional. the degree of how someone
feel depends on what happen. though society ego tend to make men feel they should not be
emotional. thet is why men can easily pass on because they are socialised not to express their
feelings

REASON: 139 This question is a bit odd since it combines two distinct traits. I do not believe
women are less rational than men but they are a bit more emotional.

REASON: 140 I think women are just as rational as men, but they can be more emotional
(whether this is because they ARE more emotional or are just more open about their
emotions/allowed to express them more, I do not know).

REASON: 141 Yes, women are more sensible, they react to any changes around. But it doesn't
mean that they are less rational. When they have to make a decision, women analyze all
posibilities and behave more carefully.

REASON: 142 Biological nature

REASON: 143 Contextual -- the context of place but also of psyche. It seems like arenas for the
emotionalism of men have been codified as rational -- like spectator sporting, for example.
Whereas women don't have that kind of accepted place as often for the expression of emotion as
"normal". It also seems like women who are not necessarily irrational, but perhaps more
comfortable responding with emotion, do so because they have been given societal cues which
reward this type of expression -- even "negative rewards", like giving a girl or woman (negative)
attention when they act out of or perform (negative) emotional expression. ... Some of this has to
do to as well with perceptions of expression. ... I don't think biologically a female is more prone
to "emotion" than a man or that a man is more prone to "reason" than a woman. It is learned
behavior; and behavior is also a choice. ... This statement ("women are less rational and more
emotional than men") seems to perhaps imply a distinct boundary between emotion and
rationality and I would question that -- the mind has urges and impulses (as well), but they are
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often disguised, so to speak, as thoughts and so therefore can masquerade as reason (itself really
only an idea about an ideal condition or situation of the self) ...

REASON: 144 Denying that women are more emotional than men is just denying what makes
them so magically feminine...

Question: 6. A woman's job is to work at home and serve the needs of her
family.

REASON: 145 Changing attitudes

REASON: 146 It has been like that in the 60s but presently and with activist campaighns more
women and men are beginning to realised that women need to work outside the home. this lead
to more women being enrolled in formal education

REASON: 147 In several working context as well as family environments, in spite of women's
emancipation over the past 4 decades, I believe that this statement may hold true. certainly so if
we look at statistics telling us who is leaving the job after getting married or giving birth. and the
number of women actually returning to work after having children. This is certainly not only a
matter of labor market: there is still a profound conviction, in society, that it is women who
should take care of the family. So the issue is more subtle than as it it posed in the statement: if
Ok to have women working and even occupying meaningful positions in society, the idea is still
very much that family responsibility is up to them, from young age to retirement: we are a
society in which it is granmothers supporting their daugthers if they set up families and still want
to work

REASON: 148 A leading statement, that does not do different eras well. "A married woman's
role is to be at home for the family."

REASON: 149 It is obvious that a woman concerned more and more in her job will be less and
less involved in the education of her children and this will lead to more and more problems of the
young people, no one can replace a mother in her children's education so it will become soon
obvious that if we don't want to become self distructive with humankind we should give second
thoughts to this matter.

REASON: 150 Two income families are now the "norm". It would be pure luxury for women to
stay home.

REASON: 151 This has to do with the idea that women by nature are caretakers and men are the
ones who work and provide for their families. In the Caribbean region however single parent
families are common with most of the time the mother as the head of the family. So not only is
she taking care of the family at home but she is also the one with a job to support the family
financially. We have to admire these women who really accept that it's their job to take care of
their families in every way. In most of the cases the father is unknown or invisible.
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REASON: 152 In Australia women particpation rates are very low for OECD averages. Women
still do not return to work after childbearing. Socially this is very acceptable and there is a large
% of households with women not working.

REASON: 153 In the 1960s, the vast majority of Chinese women were at work

REASON: 154 Taking care of home and children used to be the primary focus for women. Now
they work a second shift at home while often working full time. I hope in the future that men will
assume more responsibility for home and children - there is a strong need and value there that
isn't yet elevated in our society.

REASON: 155 It was a stupidity of the industrial societies that to work at home and serve the
needs of the family was not said to be a duty of all women. But it is a duty for men as well. I
propose to pay for them who educate children in part-time job in the future.

REASON: 156 Juvenile delinquency and rise in crimes due to peer pressure are increasing due to
emphasis on both parents taking full career jobs. All female animals including humans have
genetic attachment to the upkeep of their children. Until they can be self dependent. The critical
question is; how can women care for their children and husband without sacrificing their
potentials for the love of their family?

REASON: 157 today we have alot of women working in the media so it is uesless to believe that
womens work end at home

REASON: 158 In subtle manners the media quite often still convey this kind of perspective:
when the news deals with household, the discourse remains pretty much targeted to women;
using the washing machine remains a female matter; accompanying children to (male) doctors is
what we see on tv. still very much diffused in society is not so much the idea that women should
stay home, but the fat that they remain responsible for family matters: which puts explicitly but
subtly the burden of double (and sometimes triple) work on the woman

REASON: 159 Roughly 50% of the workforce is female and a large number of those working
women are the primary/only sources of financial support for their families....which makes the
statement mute.

REASON: 160 I think it's a mutual responsibility to serve the needs of a family in which both
men and women are supposed to give their share. The share might not be similar but equal

REASON: 161 I think it is the duty of everyone to serve at home father, mother children. women
were not born to serve the family nor any other person but all should complement each other.

REASON: 162 It should be equal, but it is not, and when women do work at home and look after
the family, this needs to be recognised as equal work.

REASON: 163 Single parents often have no choice, ands so should not be
stigmatized/stereotyped
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REASON: 164 Sometimes women choose to stay home taking care of the family. But this is only
a free choice if there is someone else (mostly the husband) who supports the family financially.
It is true that in these cases husbands generally tend to avoid helping out at home, but they get
away with it because most women accept this for different reasons. (they don't do it right; they
work so hard at their job; they never learned to do it).

REASON: 165 Of course it's every woman's duty to take care of her family but it's not only one
and only her work. She also has right to realize her potential but she shouldn't forget her family.
And also man should take part and help her.

REASON: 166 Sometimes it may be a woman's job to do this, but sometimes it may also be a
man's job to do this. The job itself is not gender specific, but people's prejudices are.

Question: 7.Women must obey and submit to their husband or male
companion.

REASON: 167 Submitting to husbands or male companions depends mainly on economic
dependence.

REASON: 168 obedience is a good virtue. but it should not be link to a particular sex all persons
should imbibe it.

REASON: 169 While widespread in the past (being beautiful and silent was the perfect role for
women) this still holds true these days for some sectors of society, where men have 'the final
word'. Certainly here again we see changes, and men and women seem to share more of the
visions, choices, problems (as appears from polls, on several family matters, including sex). [ am
afraid that if unexpected situations emerge, this 'sharing' would probably not be given for granted
in many situations....

REASON: 170 More illuminated , and tolerant
REASON: 171 In the 1960s, Chinese men and women are more equal

REASON: 172 More women are waking up to how this belief shrunk their lives. I expect men to
shift their views and it will likely lag the awareness that women already have.

REASON: 173 In Hungary it is a rarity
REASON: 174 obedience is good but should not be assign to only women but all human beings

REASON: 175 this statement would provoke social reprovement, though the argument is still
somewhat diffused in private spheres. Therefore I do not think the media, in their politically
correctness, would any longer overtly express this view; but we witness subtle stereotypes
emerging too often, in media content. and I suspect this may be one of the areas where this
would happen
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REASON: 176 illuminated , and tolerant

REASON: 177 relationships should always be grounded on respect and trust, esteem and
understanding: listening to the other has nothing to do with gender, but with a healthy conception
of (and education for) human interaction

REASON: 178 Ms Bachman is an expert in this issue.

REASON: 179 mutual understanding

REASON: 180 It's not a compulsion yet your better half should know that he is being given
worth thus leading to a healthy companionsip

REASON: 181 A woman must NOT obey and submit to her husband or male companion. She
might, however, decide to do so for certain issue and should not be stigmatised for this.

REASON: 182 Woman and man should take into consideration each one's ideas in decision-
making process. They should try to be ready to hear each other.

Question: 8. Men should make all important family decisions.

REASON: 183 Cooperative life

REASON: 184 Many people will disagree with this statement and yet when it comes to behavior
I still see men making the decisions. In many families women don't have the information or
perspective to realize that important decisions are being made and they are not participating in
them.

REASON: 185 It is a tradition in Europe, including in Hungary

REASON: 186 En Afrique d'une maniéré generale c'est 'hnomme qui prend la descision et les
femmes ne sont pas consultées pour des grandes descisions.

REASON: 187 In my opinion the right to take decision should be mutual

REASON: 188 It depends on the kind of question but anyway husband should listen to her wife's
advice in order to make a better decision.

Question: 9. Women should have the right to divorce.
REASON: 189 Otherwise it's slavery
REASON: 190 Better illuminated, better tolerance and understanding the religion

REASON: 191 Since the beginning of the 20th century this concept is out of date.
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REASON: 192 real case in the society
REASON: 193 human rights

REASON: 194 It's her right but she should think also about her children and their future. But in
some cases she almost should divorce (as for example in the case of violence in the family).

Question: 10. Wives need to be beaten occasionally.

REASON: 195 though may be the practice adopted by many males but still society never takes it
pleasantly

REASON: 196 SOME disaporas, refugees, new immigrants provide space and authority for
'beating'

REASON: 197 Better respect to females

REASON: 198 In our part of the world (Caribbean region) domestic violence is against the law.
Women (and men) can inform the police in case of domestic violence.

REASON: 199 Considering the general situation in rural areas, sometimes it happens

REASON: 200 It is a proverb, “The women are good if they are beaten.” In Hungary there are
very few who believes it severely.

REASON: 201 Incorrect question so I cannot find what to answer. But no one have right to hurt
other individual.

REASON: 202 And they may feel relieved and forgiven themselves ;-)

REASON: 203 In a play, when women are not good, then people feel happy when they are
beaten.

REASON: 204 There is no excuse for a woman being beaten. That would be a time for a verbal
confrontation. Maybe if the wife spoke up and expressed her feelings, there would be less need
for the male to dominate physically.

REASON: 205 No one should be beaten ever. Especially notin there own home.
REASON: 206 Any kind of non-consentual corporal punishments is a crime. However, a small

minority of women may wish to be physically dominated and/or disciplined and even if the
majority of women may condemn and reprobate it, this is not their business to interfere.
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Question: 11. Men should have priority in access to education.
REASON: 207 More illuminated

REASON: 208 For years men and women in our country have constutionally equal rights,
including the right to have access to education.

REASON: 209 Men still do have priority in education. Look at the male/female ratio in business
schools. Also many families still will support the sons before the daughters.

REASON: 210 In Hungary we do not think it.
REASON: 211 equal rights

REASON: 212 Funding girl education in developing countries has the best return on investment
than any other type of investment.

REASON: 213 equal rights

REASON: 214 Women have equal rights as men and they also need to be educated even to grow
up intelligent children. And they are more accurate and motivated in educational process.

Question: 12. Even with the same education, men are more productive than
women.

REASON: 215 Men do not bear children

REASON: 216 Bodily monthly disorders, home and child responsibility

REASON: 217 I would say the opposite is true! Women are more productive then men!
REASON: 218 I "think" alcoholism and addiction is more prevalent in men which render anyone
unproductive. Currently I see women as more productive and expect them to continue to be more
productive in the future. They often work double time -- both at their jobs and raising children.

REASON: 219 There is no evidence for this.

REASON: 220 Men are not more productive, i.e. efficient, but women's care responsibilities
impact upon the hours they can invest into their careers.

REASON: 221 Maternity is the main reason.

REASON: 222 In some areas of indusrty it's true but mainly because of men's physical strength
and psychological stability.
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Question: 13. Women are less reliable than men at work.

REASON: 223 I guess that about 2061 (in all questions) I'm thinking about my wishes, maybe is
not as scientific as it should be

REASON: 224 Bodily monthly disorders, home and child responsibility

REASON: 225 In 2011 due to women taking time off to deal with domestic responsibilities this
is often viewed as making them less reliable.

REASON: 226 The women often go home to their children, but the men more often go to the
pub.

REASON: 227 real life case
REASON: 228 Maternity with lack of support of the husband and goverment

REASON: 229 I answered "never" but I could have answered "sometimes". Sometimes women
are less reliable than men and sometimes they are more reliable. The labelling of the question is
too reducing.

REASON: 230 I think women are just as reliable, if not more so, regarding the tasks they
undertake. On the other hand, women's domestic responsibilities impact strongly on their
availability.

REASON: 231 Women are more likely to take time off work to tend to family issues (children
sick).

REASON: 232 real life examples

REASON: 233 Some women are light-minded and not reliable, but most of women are
responsible for their actions. And we can't reject the fact that some men are lazy and not reliable.

Question: 14. Women need more time off from work than men to attend to
family matters.

REASON: 234 In 1961, very very few women worked outside the home, except in semi-skilled
service sectors, where shifts addresed time-off

REASON: 235 Bodily and family commitments

REASON: 236 Even in 2011 women still bear an unequal share of the responsibility for
childcare and home responsibilities and their work is viewed as less important and able to be
missed to attend to family matters. Maternity leave rather than parental leave contributes to this
view.
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REASON: 237 Yes, but they should be paid for that time.

REASON: 238 I answered "always" based on the typical familial arrangement whereby women
are allocated more of the family care taking responsibility than men. This should not be the case,
but while it is, a woman should therefore be given more time to do her (larger) share of the home

work properly.

REASON: 239 Women carry the major burden of domestic responsibilities. Also, obviously,
only women bear children.

REASON: 240 Women, even those with enlightened partners, do carry more of the responsibility
for childcare, from infanthood into the school years.

REASON: 241 Women need the time as they often fulfill the role as a primary care giver for
infants and young children. While men certainly entitled to time off during pregnancy a women's
health is paramount and should be allowed time off in her final trimester and post partum.
REASON: 242 Of course as for women it's more important to create a comfortable conditions in

their home and to take care of their children than for men. Men usually take care more about
their career and spare-time.

Question: 15. Sexual harassment in the workplace is no big deal.

REASON: 243 Human instincts

REASON: 244 In the 1960s, Chinese society is very strict on such matters

REASON: 245 The question is, what are meant as sexual harassment. The style of social
behavior is very different in different places. It is necessary to emphasis that the women must
avoid to harass men, as men have to avoid to harass women.

REASON: 246 I can't give any percentage regarding this question.

REASON: 247 human nature

REASON: 248 Sexual harassment is and always will be a big deal. It is unacceptable and I hope
will always be so.

REASON: 249 It's an awful issue. We mustn't accept it as a normal behavior.

REASON: 250 human nature

Question: 16. Equal work deserves equal pay, regardless of gender.

REASON: 251 Human rights and equality
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REASON: 252 If you think of household work for example, gardeners (typically men) make
much more money for their work than house cleaners (typically women). I don't think people see
the inequities that we foster.

REASON: 253 In Hungary it is accepted in theory, but it is not asserted in practice

REASON: 254 Equal work deserves equal pay, regardless of gender. FULL STOP. However,
some differences in salary for the same function between men and women do not reflect
discrimination but different choices made by women between their private and their professional
lives. (Granted, some differences do reflect discrimination...)

REASON: 255 We still have men earning more than women for doing the same job. Regardless
of what people "say" the behaviors indicate that some people still in accordance with the belief

that "Men deserve more pay".

REASON: 256 Men and women must be given equal payment for equal work as both of them
apply equal efforts doing this work (and sometimes women have to work harder).

Question: 17. Independent women increase the social status of a family.
REASON: 257 More supportive

REASON: 258 Especially in Chiness rural areas

REASON: 259 Dependent women can sometimes increase it as well.

REASON: 260 supportive

REASON: 261 There are of course cases throughout the ranks of the world's society where a
woman's association with making a living and not relying upon a man or the status of "mother"
for social and personal identity, status and comfort is seen as an aberration and as a bit

distasteful.

REASON: 262 If a woman chooses to work within the home, this should be respected and
valued. Same for men.

REASON: 263 more support to stability

REASON: 264 Of course if woman in some family works she helps her family as she contributes
to the financial status of her family. But she shouldn't think only about her work.

Question: 18. Single women manage better than single men.

REASON: 265 Social stigma
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REASON: 266 Single men cannot find good life, because they have a lot of temptations for
harmful activities, the women have not so much.

REASON: 267 I don't really know what this statement means. What is meant by "mange"?

REASON: 268 for women it's much more difficult to live alone than for men as men sometimes
are afraid to loose their freedom. But women are ready to work harder to achieve their aims.

REASON: 269 Single women (especially single mothers) have a harder time than single men.
On the other hand, the stereotype that women need looking after by men is quite false.

REASON: 270 They do manage better in many cases, like former-East Germany for instance.

REASON: 271 Women are much better at "multi-tasking" than men. This is another stereotype
but I think is a true one. With juggling a family and job and duties for both, it is quite a task.

Question: 19. Single mothers are unusual.
REASON: 272 Society responsibility
REASON: 273 In Hungary single mothers are usual.
REASON: 274 Society responsibility

REASON: 275 It's not unusual nowadays and that's bad tendency. Our aim is to help single
mothers because it's difficult to grow up a child without man's help.

REASON: 276 society responsibility

Question: 20. Women have the right to decide whether and when to have
children.

REASON: 277 Equality

REASON: 278 It is accepted by the Hungarian law, but not all Hungarians agree with this.
REASON: 279 Women have the right to decide what happens to her body, if men had to carry
and birth children I believe that their answers would be far different. A man has the right to put
in his input and opinion but at the end of the day it is always the woman's right to choose

REASON: 280 A woman and her partner/fertilization provider have the shared right to decide....

REASON: 281 "Women have the right to decide whether and when to have children", yes but if
the man is to be involved in the raising and education, he should also be part of this decision.

Changing Gender Stereotypes 82



The Millennium Project, 2012 State of the Future

REASON: 282 This type of statement is usually framed from the perspective of women who do
not necessarily want to have children and who want the right to use birth control, etc.. However,
if world population were to be managed rationally, with a global and enforceable trans-national
agenda, many women who wanted children would lose at least some aspects of their right to
decide whether and when to have them -- all women, including those in the "first" world.

Question: 21. Women have the right to decide on issues related to their own
health and bodies.

REASON: 283 Husband’s rights
REASON: 284 It is obvious in Hungary.
REASON: 285 Husband’s rights

REASON: 286 Yes, but they should think carefully about all consequences of their decisions and
they should listen to their relatives' opinions. For example, in the case of plastic surgery.

REASON: 287 Husband’s rights

REASON: 288 Of course, except in the case, as per question 20, when perhaps not bearing
children becomes enforceable under law.

Question: 22. Women have more health issues than men.
REASON: 289 More prone to pregnancy and childbirth problems

REASON: 290 Men tend to ignore thier health issues. Only recently is there a movement to
increase men's awareness of health realted issues and focus on preventive medicine.

REASON: 291 It is a given that women, by their very nature the bearer of children, have more
complex organs than men and are in need of more medical attention. Yet the US health care
system is worse on women. The US spends the most dollars on health care than every nation in
the world ($5.2 billion every day), but American women have shorter lives than virtually every
Western European and Nordic country.

REASON: 292 Women liked to use a lot of tools to help the health, but the men liked them more
and more.

REASON: 293 Obviously, women have maternal health issues. On the other hand, the stereotype
that women are more 'delicate' than men is unfounded.

REASON: 294 Women live almost 10 years longer than men. It is the case that woman health
issues receive much more media coverage and research funding that man health issues, e.g,
breast versus prostate cancer.
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REASON: 295 Both men and women have nearly identical health issues although pregnancy is a
major issue that has no equivalent for men. So naturally a pregnant woman has more "health"
issues during her pregnancy and shortly afterwards.

REASON: 296 It is a given that women, by their very nature the bearer of children, have more
complex organs than men and are in need of more medical attention. Yet the US health care
system is worse on women. The US spends the most dollars on health care than every nation in
the world ($5.2 billion every day), but American women have shorter lives than virtually every
Western European and Nordic country. It is a given that women, by their very nature the bearer
of children, have more complex organs than men and are in need of more medical attention. Yet
the US health care system is worse on women. The US spends the most dollars on health care
than every nation in the world ($5.2 billion every day), but American women have shorter lives
than virtually every Western European and Nordic country.

REASON: 297 It's sometimes true because of physiological differences and nervous stability.

Women pays more attention to what is happening around. But men suffer from such negative
impacts as cigarettes and alcohol.

Question: 23. Use of women's bodies in advertising is OK.

REASON: 298 - clothed, partially clothed, unclothed? - accompanied by men? - young? old?
infirm?

REASON: 299 If the advertising is tastefully done, I think it is OK.
REASON: 300 More loose values

REASON: 301 It is OK, if it does not hurt either the personality of the used woman, or the
common morale

REASON: 302 societal values

REASON: 303 If it is tastefully done, I think advertising could be a big boost for the company's
involved.

REASON: 304 ...taastefully and respectfully
REASON: 305 respects to women dignity
REASON: 306 If it isn't intimate advertising.

REASON: 307 Women are the first ones to buy products with advertising using woman bodies,
not men.

REASON: 308 It is not necessarily the use of women's bodies that is the issue, but the context of
use and the perceptions of the viewership.
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Question: 24. Women are better able to handle social and cultural issues,
while men are better at economic and infrastructural issues.

REASON: 309 -depends on the individual -depends on the person's 'background
REASON: 310 Natural inclination
REASON: 311 Currently a large number of women entrepreneurs have emerged

REASON: 312 Women have good abilities to cultural and social issues, but during the
communism these abilities were disturbed.

REASON: 313 I suppose that women have better tastes than men but men are more enterprising.
REASON: 314 Women are currently educated to produce this outcome. It is not a given.

REASON: 315 Men are predominently responsible for the global economic debacle underway.

Question: 25. Women are not well suited for dangerous jobs.

REASON: 316 Looser values

REASON: 317 I think, it is an essential characteristic.

REASON: 318 respecting women’s nature

REASON: 319 Women have more frail physique, men should protect them from any harm.

REASON: 320 - depends on the woman - depends on the other women and the men she is doing
the dangerous job with

REASON: 321 Only if specifically dangerous for women, e.g. pregnant women.

REASON: 322 Many women want to be protected from dangerous jobs. Should they be exposed
to them just because they have to do exactly like men?

REASON: 323 respect to women’s nature

Question: 26. Women are better in arts and social sciences than hard sciences.
REASON: 324 Feminine nature

REASON: 325 It is not true, it was only a prejudice.

REASON: 326 Current education patterns produce this outcome. It is not a given.
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REASON: 327 Women from nature have better tastes but nowadays education give them equal
knowledge so women can also be involved and interested in hard sciences (and they are more
accurate in records).

Question: 27. Women are not good at understanding technology or using
products based on advanced technology.

REASON: 328 In 1961 -there was very little 'advanced technology', and, -there are lots of stories
and some literature on how the women of the house would not allow men near any of what was
then 'technology'.

REASON: 329 Feminine nature
REASON: 330 They are only prejudices.
REASON: 331 gender inequality
REASON: 332 gender mental equality

REASON: 333 Modern education helps women to improve their knowledge in this field. And
most women have interest in technologies because of their curiosity.

Question: 28. When women become heads of state or corporate leaders they
have to abandon many of their feminine characteristics.

REASON: 334 Feminine nature

REASON: 335 What are "their feminine characteristics"? What if the country is at war, within or
without?

REASON: 336 In such male dominated circles, this is often the case, but if the balance were to
change, women would not be expected to function in and adapt to such a 'man's world'.

REASON: 337 In some positions women have to accept more responsibilities and they have to
spend more time at work than ordinary workers. They don't have much time to take care of
themselves. But it applies also to men.

REASON: 338 Women who "made it to the top" are often not the most feminine ones. Whether
they were quite masculine in the first place or whether they had to renounce part of their feminity
to succeed in a man game is debatable. The most important goal of the coming years is not only
to increase the share of women at the top of responsibility but also to change the rules of the
game to make it friendlier, more compassionate, more human for women but also for men.
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Question: 29. A glass ceiling limits professional advancement of women.

REASON: 339 This is probably true at high level. At lower levels there is in a lot of cases a
positive discrimination towards young women, for instance PhD candidates in a S&T field.

REASON: 340 It's a type of unfair discrimination.

Question: 30. Women are less charismatic than men.
REASON: 341 Fewer examples

REASON: 342 I think, the charismatic leaders are most dangerous, I propose to all of them to
conquer it in themselves.

REASON: 343 'charismatic' is a term generally applied to men and so is most often associated
with male characteristics. This is detrimental to women who can also have strong appeal.

REASON: 344 they lack of confidence

REASON: 345 In male team of course man-leader is more charismatic but some women have
enough charisma to manage any team.

Question: 31. Men make better leaders than women.

REASON: 346 Leader in what context?

REASON: 347 The history teaches us that it is a big error.

REASON: 348 We need more experience

REASON: 349 I replied "sometimes" men make better leaders than women. But I also think that
woman make "often" better leaders than men. Therefore, it should not be inferred from my reply

that there should be more men in management functions than women because this is not what |
think.

REASON: 350 I think it's the influence of the other stereotypes. Men are considired to be better
leaders by majority, which usually means that they have higher respect and authority which is

quite a good quality in a leader.

REASON: 351 Sometimes men are better leaders because they are less sensitive and have
stronger will.

Question: 32. Violence and rape against women is to be expected during war.

REASON: 352 DO YOU MEAN 'EXPECTED' OR 'ACCEPTED"?
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REASON: 353 It must be expected during the fights with terrorists as well. It will be eliminated
until 2061 or the humanity will be eliminated.

REASON: 354 War is War. Violence and rape are the fate of men,and children....

REASON: 355 It is certainly to be expected, but it is not to be accepted. Of course, war should
not be acceptable either.

REASON: 356 one should be allowed to unclick
REASON: 357 It mustn't occur at any time!
REASON: 358 This is not what i wish, but it happens

REASON: 359 The reality is that there is a lot of rape and violence and this needs to be
recognised to be addressed. It should not of course happen.

REASON: 360 It does happen and should be prosecuted.

Question: 33. Women should be included in conflict resolution processes.

REASON: 361 The media does not focus on whether men or women are involved in the process,
but rather how well or badly the process goes.

REASON: 362 Women are more sensitive and they think more about people's lives. So they will
pay more attention to save people and it's good in any conflict resolution.

REASON: 363 In some conflicts, culture means that women are not 'welcome' in (overall)

negotiations. The key is to ensure that women are engaged in aspects of the management of
conflict/crisis which do not block progress.

Question: 34. Women are more peaceful than men.
REASON: 364 It is a natural attitude the ones who give lives for children.

REASON: 365 It comes from their nature. They make attempts to save peace at any situation.

Question: 35. Women are worse drivers than men.

REASON: 366 Drivers of what? cars, buses, trains, trucks, fork lifts? Most schoolbus drivers in
my country are women.

REASON: 367 As the regulations are more and more important the women are better and better
in driving.

REASON: 368 Women are actually better drivers - ask insurance companies.
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REASON: 369 Statistics demonstrate that women are better driver than men, especially young
women in comparison to young men.

REASON: 370 Yes, sometimes they are bad drivers because they can easily distracted. But
sometimes men are more nervous and can behave dangerously.

Question: 36. It is normal for women to be excluded from certain circles or
positions.

REASON: 371 Terribly unfocused question

REASON: 372 Less and less points are those made it natural

REASON: 373 I think most people do not understand most of the question . This one is just one
example. It asks "It is normal for women to be excluded from certain circles or positions." Do |
think that this might be the reality Yes Do I think this reality is just No 40 answered Never so
does that really mean that the majority does not believe that women are often excluded from
certain circles in their countries? I would think Not Its more probable that they think that women
should not be excluded. I must say I expected a better worded survey.

REASON: 374 Men are excluded from many women-only circles or associations. So there is no

reason to include women everywhere if this is not reciprocated. (I personnaly dont and wouldnt
participate in a circle or association in which women are excluded.)

Question: 37. Men should have certain rights that are not available to women.
REASON: 375 military service in combat situations

REASON: 376 I think, you do not think obvious situations. Women must not have the right to
marry women. Women have not the right to force to have a beard and a mustache or a penis.

REASON: 377 well, there are men's clubs, the right to play professional football, and men's
bathrooms.

REASON: 378 we speak of certain 'women's rights', e.g. as concerns maternity leave. Paternity
leave is an example of a right that applies for men (or same sex partners).

REASON: 379 I dont see which rights men should have that should not be available to women.
However, as women claim such rights for themselves, it should be reciprocated...

Question: 38. Women are more gullible than men.
REASON: 380 Gullible where? when? with whom?

REASON: 381 related to the degree of women's education
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REASON: 382 Both women and men are more and more gullible during the critical period of
industrial age. We have to overcome on it.

REASON: 383 Thankfully, media in my country do not consider this an issue.

Question: 39. Blondes tend to be silly.

REASON: 384 Happily, this is now in the domain of jokes. Many world leaders are blondes and
are doing a way better job than many male leaders (or not blonde women). Since most blonde
leaders are also beautiful, they get increased attention (and if they make a silly move, at least
they have an excuse -- of being blondes ;-))

REASON: 385 Did you hear the one about....?
REASON: 386 That's not even funny
REASON: 387 It is a result of the prejudice of nations having never blond hair.

REASON: 388 Color of hair has nothing to do with silliness. Someone has pointed out that most
heads of state are blonde.

REASON: 389 (7)I'm not really talking about natural blondes. But there is this vast population of
women who bleach their hair blonde and they tend to belong to the more gullible and less
educated ones.

Question: 40.What other statements do you think should be included in this
survey?

REASON: 390 women are usually instrumental in creating hurdles for other women
REASON: 391 obstacles than women put to other women

REASON: 392 Is necessary for a woman to marry and have children so can feel fulfilled as a
woman?

REASON: 393 we work for less PAY, OR FOR FREE. Our time is not respected as men’s

REASON: 394 + Women who are in positions of power are either puppets or "bitches" (i can't
think of a proper term, but i think you know what i mean) + Stereotypes about women who are
sex workers + Stereotypes about homosexual women; that they are ugly, or feminist, or hate men
+ The "gold-digger" stereotype - women & girls just want men's money.

REASON: 395 That women who succeeded in their career are most of the time "supported" by a
man in exchange for sexual favors.
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REASON: 396 Las mujeres son sexualmente menos activas que los hombres. Las mujeres son
mas habiles en la crianza de los hijos. Las mujeres son menos infieles que los hombres.

REASON: 397 Women are overly dramatic. Women are more competitive in the workplace with
women than other men.

REASON: 398 Are women in the workplace generally perceived as overworked verses men?
Are women provided with professional development opportunities and mentorship opportunities
as men are provided in the workplace?

REASON: 399 Women's role in the military? How can we help women who are mothers find
ways to balance home/career? Better legal support for single mothers?

REASON: 400 Feminists can't be feminine.
Women who are smart are a threat to men.

REASON: 401 Persons with borderline personality disorder have great and harmful effect on
women 2061: 0 2011: 50 1961: 10 Such persons — mainly in critical periods — can have great
effect on men as well, and they make great harms, if they can have leading positions. On the

other side they can be excellent artists — and we have to assure that they remain by art.

REASON: 402 1.In family, women ensure social function. 2. In society, woman's fundamental

purpose is motherhood (birth, growth and socialization of children which means life, and
society's finality is just life.

General Comments offered at the end of the questionnaire:

e The answer registration is very slow, when pressing one by one. It takes very much time
consuming one by one. But it becomes more efficient if answers are written all together
and then at the end of the page, they are submitted all together. I think you should
mention it at the beginning of your instructions. (A change in instructions was made to
accommodate this suggestion.)

e [am an Australian living in Rwanda. I have answered the questions as though i am a
Rwandan but clearly cannot be reflecting the true situation as known by Rwandans. I
have been away from Australia for 15 years so also did not think my answers would truly
reflect that country

e Good, but I think that seeing the number in options may influence answers.

e Each time we fill in the blanks, this questionnaire is really slow to come back to the next
question; as there is 40 questions it become difficult to fill in quickly (think that we don t
have so much time !

e ....it's really good questions. i would be curious to read the answers and tendances... kind
regards

e [ could not submit the questionnaire

e A good exercise. Thank you.
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e [tis very important and necessary today to accompany the design of the future. Thank
you very much.

e The study is too long!

e The study is nice and relevant. I wish the impacts and side-impacts of feminism would be
better addressed.

e Survey is VERY weak on the issue of the day, all over the world; security/human
security. What are the woman's strengths and weaknesses, and how should they best be
accounted for in national defence? homeland security public safety? response to natural
disasters? response to non-natural crises? analysis on existential threats?

e Everything worked fine. Always a pleasure to participate...

e [ began by putting the percentages of the years past, present and in the future. This soon
became too arduous a task. All of the percentages would be the same based on the fact
that I believe our intelligence as humans grows as the years go by. I can only hope that
this is true.

e This is in general a very poorly worded survey! I expected something better.

e [ am not sure that all approaches or opinions can be categorized as cultural or personal
beliefs (i.e. subject to place, time, relativism or subjectivity). Likewise, answers given
under the categories change over time and media influence can fall under the category of
personal belief.

e Woman itself is a mental construct, outside of the biological circumstance -- in some
sense the survey is about judgments of mental constructs about a mental construct.

e Generally, the survey highlighted for me the many points of intersection between
"women's issues" and others, such as education.

e My experience with the survey illuminated the absolute interconnectedness of the human
condition and the necessity of addressing it in complete terms, rather than in parts.

e [ appreciate this kind of questionnaire. I answered each question with great interest.
Thanks for all who worked on this. I hope and recommend :) to prepare such
questionnaire about children's rights and corruption. Thank you again and again...

e The questions are appropriate. The challenge of modern society is to create a balance
between traditional values and imperatives of modern society, or risk increase in number
of criminals in society. Criminals are people deprived of adequate family love and care.
The questionnaire did not seem to address this latter.
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Appendix C. Example of the Questionnaire

Please remember to press SUBMIT at end of questionnaire.

Women are valued more for their
,  |physical appearance than their
intellect or character.

5004q)

50 2061(32.0) (155)
60 2011(56.0) (157)
80 1961 (70.4) (155)

Submit only this cell

Reasons for your answer .. click here

@ Freguently (89)
) Sometimes (37)
{5
{3

) Sefdom

) Never

Your answer has been entered, and you
'may change it at any time.

Submit only this cell

Reasons for your answer .. click here

Questionnaire
Questions Change Over Time Media Influence Personal Belief
Suppose that a poll were taken in your [Today in your country how oftendo  [Some stereotypes may be true. What
country in the years shown. What the media reflect this view? about this one? Do you personally
percent of the people do you think think this statement is true?
would have agreed with the statement? &
(please enter numbers only; e.g. 50 for S Always (20 | Always (4

| Freguently (45)
@ Sometimes (53)
(19
(23)

) Seidom

) Never

Your answer haz been entered, and you
may change it at any time,

Submit only this celf

Reasons for your answer .. Click hers

Suppose that a poll were taken in your
country in the years shown, What

navsant af tha naanla Aa wan thinle

Today in your country how often do
the media reflect this view?

Some stereotypes may be true. What
about this one? Do you personally

thinlr this réatansant ic fma?
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Appendix D. List of Participants

In total, 255 people signed in, out of whom 179 responded to at least one question. Following is
the list of those who provided inputs.

Abras, Marie-Ange
ORME
Paris,France

Adetiloye, Philip
University
Abeokuta, ogun State, Nigeria

Ajagbe, Olakunle Peter
Oba Femi Awolowo University
Lagos, Nigeria

Akinbolusere, Bosede
DICE
Abuja, FCT, Nigeria

Akpo Ayizannon, Adjoua Elisabeth
CODES -ONG
Porto - Novo Oueme, Benin

Albe, Paola
Empretec
Montevideo, Uruguay

Alegria, Rosa
Catholic University
Sao Paulo, Brazil

Alexander, Bryan
NITLE
Ripton, Vt, United States

Anie-Osuagwu, Caroline
Nigeria

Aurelian, Anghel
Rm.Valcea, Romania
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Austin, Catharine
Microsoft
Mexico, Mexico

Baena, Guillermina
UNAM
Cd. de MéxicoMexico

Bai, Ying
Future Research Center,
Beijing, China

Barrington, Leanda
European Women's Lobby
Brussels,Belgium

Benes, Gabriela
Czech Republic

Blacksten, June
South Glastonbury, CT, United States

Borgiani, Maria Silvina
Rosario, Argentina

Botos, Aida
Arh Design
Arad, Romania

Bourque, D.
Canada

Brasoveanu, Liana
Libra Management
Timisoara, Romania

Bridges, Webster
SAIC
Lorton, VA, United States

Butler, Rebecca
The Millennium Project
Virgina, New Zealand
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Christofilopoulos, Epaminondas
Foundation for Research a
Panorama, Greece

Cochran, Mari
United States

Cordeiro, Jose
Singularity University

Caracas, Venezuela

Cosgrove, Catherine
Toronto, Canada

Da Costa, Oliver
Luxembourg

Dadashova, Zeynab
Baku, Azerbaijan

Dadash-zade, Samir

Azerbaijan State Economic University

Baku, Azerbaijan

De Oto, Graciela
BPW Buenos Aires
Cap. Fed, Buenos Aires, Argentina

Dengoue, Helene
Blessing Petroleum
Douala, Cameroon

Desaint, Claire
France

Di Berardo, Mara
The Millennium Project Italia
Teramo, Italy

Di Zio, Simone
University G. dAnnunzio
Pascara, Italy

Duque, JoAnn
Thousand Oaks, CA, United States
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Eibenschutz, Juan
CNSNS
México D.F., Mexico

Fernandez, Javier
Asociacion Oihuka
Bilbao, Spain

Florescu, Elizabeth
The Millennium Project
Calgary, Canada

Foldynova, Alena
Czech Republic

Fontanella, Lara
University G. dAnnunzio
Pescara, Italy

Frame, Catherine
EMC
Westboro, United States

Gaponenko, Nadezhda
Institute of Science Deve
Moscow, Russian Federation

Garcia-Lascurain, Maria Antonieta
Fundacion para la Cultura
Mexico, D.F., Mexico

Gardner, Judith
Durham, NH, United States

Genoud, Claudia
Argentina

Glenn, Jerome
The Millennium Project
Washington, DC, United States

Golley, Nawar
American University of Sh
Sharjah, United Arab Emirates
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Gonima, Alberto
Int'l HealthCare Consulta
San Antonio, Texas, United States

Gordon, Ann
Old Lyme, CT, United States

Gordon, Laura
George Mason University
Glastonbury, United States

Gordon, Ted
The Millennium Project
Old Lyme, CT, United States

Gottsman, Jack
The Clarity Group
San Francisco, United States

von der Gracht, Heiko
Center for Futures Studies
Wiesbaden, Germany

Gregory, Odette
Consultant
New York, NY, United States

Gutierrez, Luis
Retired
Montgomery Village, MD, United States

Harries, David
Futurist
Canada

Hauptman, Aharon
Interdisciplinary Center for Technology Analysis and Forecasting
Tel-Aviv University, Israel

Gonzalez, Helena
Spain

Henao, Lucio Mauricio
ProSeres prospectiva estratégica
Medellin, Colombia
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Hesenli, Aysen
Student
Xhirdalan, Azerbaijan

Holmes, Janet
United States

Hurley, Karen
University of Victoria
Victoria, Canada

Hypiusova, Tereza
Student
Hradec Kralové, Czech Republic

Jafari, Sheherazade
American University
Washington, DC, United States

Jensen, Anne
Irving, United States

Jette, Susan
Reynolds Systems, Inc.
Oroville, CA, United States

Jin, Zhouying
China Academy of Social Sciences
Beijing, China

Jones, P.
United States

Jutkiewicz, Piotr
4C Future
Warszawa, Poland

Kahan, Helene
La Habra, CA, United States

Kamal, Zaki Mahmoud Shaeer
Futures Research and Studies Center
Cairo, Egypt

Kappéter, Istvan
Futurist
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Budapest, Hungary

Kaskinen, Juha
University of Turku
Turku, Finland

Kobayashi, Hayato
The Millennium Project
Washington, DC, USA

Kom Njuidje, Dorothée
Yaoundé, Cameroon

Kronsbein, Wiebke
University
Villingen- Schwenningen, Germany

Lahham, Nisreen
IDSC, Egyptian Cabinet
Cairo, Egypt

Latapi, Alejandra
AL Especialistas, SC
México, DF, Mexico

Leete, Elizabeth
West Hartford, Ct, United States

Littell, Vicki
Page Taft RE
Madison CT, United States

Lobos Medina, Isabel Cristina
TulaSalud
Coban Alta Verapaz, Guatemala

Lopez Romo, Heriberto
Mexico

Lungu, Adriana
Engineer
Calgary, Canada

Maretti, Mara
University G. dAnnunzio
Pascara Italy
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Mari, Manuel
Ministry of Science and T
Buenos Aires, Argentina

Masini, Elenora
Futurist
Rome, Italy

Mawuli, Adiza Ahmed
Gender Action Unit
Accra, Ghana

McCallum, Kate

Founder, c3: Center for Conscious Creativity
Los Angeles, CA, United States

Mccarth, R.
United States

McGrath, Amy
USMC

Alexandria, VA, United States

Merida, Omar
The Millennium Project
Poza Rica, Veracruz, Mexico

Millan, Julio
Coraza Corporacion Azteca
Mexico City, Mexico

Molnar, Csaba
Consultant
Arad, Romania

Molnar, Judith
Consultant
Arad, Romania

Moudud, Hasna J
Dhaka, Bangladesh

Mpuka, Monika-Michelle
NAMPOL
Windhoek, Namibia
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Mrézové, Jana
Cesky krumlov
Czech Republic

Muizebelt, Albert
LTFHC
Zeist, Netherlands

Nabil, Ali
United Kingdom

Narain, Narain
Curacao, Netherland Antilles

Narasimhachar, Sudha
Canara Bank
Bangalore, Karnataka, India

Neal, Patricia
Heartland Inc.
Minneapolis, United States

Neil, Michael
Denver, United States

Neville, Susan
Stanford University
United States

Novacek, Pavel
Palacky University
Samotisky, Czech Republic

Novaky, Erzsébet
Corvinus University of Budapest
Budapest, Hungary

Odor, Comfort
European Union MPP9 Project
Calabar, Nigeria

Ojeda Cardenas, Elsa
5 Elementos S.A. de C.V.
Mexico City, Mexico
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Olaru, Eugenia
Teacher
Laval, Qc, Canada

Olavarrieta, Concepcion
Nodo Mexicano. El Proyecto Del Milenio, A.C.
Mexico City, D.F., Mexico

Omnes, Emilie
Independent
Paris, France

Ortiz Monasterio, Leonor
Fundacion Carolina
Mexico DF, Mexico

Oyane Nzue, Pierrette
ODEFPA
Libreville, Gabon

Padovani, Claudia
University of Padova
Padova, Italy

Park, Young Sook
KOREA 2050
South Korea

Paz, Cristina
Universidad del Zulia
Maracaibo-Venezuela, Venezuela

Pesis, Susana
Fundacion TESA
Buenos Aires, Argentina

Pop, Adrian

National School for Political Studies
and Public Administration
Bucharest, Romania

Pop, Tuliana
Academy of Economic Studies
Bucharest, Romania
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Popovici, Luminita
Consultant
Campulung, Arges, Romania

Del Pozzo, Gerar
Mexico

Pratt, Robert
Retired
Essex, CT, United States

Prescher, Cynthia
San Bernardino County
Rancho Cucamonga, CA, United States

Priday, Gareth
Australia

Randell, Shirley
Centre for Gender, Cultur
Kigali, Rwanda

Raven, Lisa
SA, Australia

Reuter, Julia
Germany

Ricardo, Torres Medrano
Argentina

Rodriguez Saravia, Patricia
International Women’s Forum
Mexico City, Mexico

Rojas, Jessica
Tendiando Puentes AC

Nezahualcoyotl, Estado de Méxi, Mexico

Roseau, Sheila
St. John's, Antigua

Rudd, Elizabeth
Richmond, Australia
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Salas, Karla
SAGARPA
Mexico, D.F., Mexico

Sales Navas, Elfreedes
Presidencia de la Nacion
Buenos Aires, Argentina

Sanchez, Armida
Microsoft
México, D.F., Mexico

Sebina, Geci
South Africa Node of the Millennium Project
South Africa

Segues, Patricia
Mexico, D.F., Mexico

Serban, Anda Ilona
Constanta, Romania

Shabani, Ndayishimiye
Burundian youth for peace
Bujumbura, Burundi

Soderlund, Sari
Finland Futures Academy
Turku, Finland

Steinmueller, Karlheinz
Z punkt
Berlin, Germany

Strand, Bev
Wisconsin Dells
United States

Tambe, Mangala
Welspun India Ltd
Mumbai, India

Tchandema, Constant
Lubumbashi, France
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Ten Veen, Rianne
Green Creation
Birmingham, England, United Kingdom

Tirmizi, Suha
Aga Khan University
Karachi, Pakistan

Topoleanu, Nicoleta Camelia
SC INTT Energy SRL
Brasov, Romania

Torres Tailfer
Delphine
Sudan

Townsend, Leonie
foresightfordevelopment.o
Pretoria, South Africa

Trevino-Cisneros, Reynaldo
INEGI
Aguascalientes, Ags., Mexico

Vaden Bates, Vonda
10th Dot
Minneapolis, United States

Vaid, Faeeza
United Kingdom

Veigl, Helga
Corvinus University of Budapest
Budapest, Hungary

Vistoropski, Nika
Slovenia

Wells, Pera
Australia

Whardy, Amelia
United States

Wilkinson, C.
United Kingdom
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Wolbrin, Gregor
Univeristy of Calgary
Calgary, Canada

Woropinska, Martyna
Poland

Young, Gayle Karen
San Francisco, CA, United States

Young, John
The Millennium Project
Union Bridge MD, United States

Zabludovsky, Gina
UNAM
Méxic DF, Mexico

Zahova, Desislava
Sofia, Bulgaria

de Zamaroczy, Nicolas
Los Angeles, CA, United States

Zamora, Julio
Sociedad Mexicana de Geog
Huixquilucan, Edo. Mex, Mexico

Zaré, Mirlande, We-Lead
Port-au-Prince, Haiti

Zeynalov, Tural
ASEU
Baku, Azerbaijan

12 participants preferred to keep anonymity and provided only information for demographic

purposes.
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Appendix E. Short Version of Stereotype Statements

Abbreviated Statement

Complete Statement (from questionnaire)

1. Woman valued for appearance

1. Women are valued more for their physical appearance
than their intellect or character.

2. Appearance more important for

2. Physical appearance is more important for women than

women for men.
3. Women more responsive to 3. Women are more responsive to advertising and
advertising marketing than men.

4. Women invite for rape

4. Woman are raped because they ask for it.

5. Women less rational than men

5. Women are less rational and more emotional than men.

6. A woman's job is at home

6. A woman's job is to work at home and serve the needs of
her family.

7. Women must obey husbands

7. Women must obey and submit to their husband or male
companion.

8. Important decisions taken by men

8. Men should make all important family decisions.

9. Women have right to divorce

9. Women should have the right to divorce.

10. Wives need to be beaten

10. Wives need to be beaten occasionally.

11. Men priority to education

11.Men should have priority in access to education.

12. Men are more productive

12. Even with the same education, men are more productive
than women.

13. Women are less reliable at work

13. Women are less reliable than men at work.

14. Women need more time off

14. Women need more time off from work than men to
attend to family matters.

15. Sex harassment is no big deal

15. Sexual harassment in the workplace is no big deal.

16. Equal pay for equal work

16. Equal work deserves equal pay, regardless of gender.

17. Working women increase family

17. Independent women increase the social status of a

status family.
18 rsri;lfle women manage better than 18. Single women manage better than single men.

19. Single mothers are unusual

19. Single mothers are unusual.

20. Women decide whether to have
children

20. Women have the right to decide whether and when to
have children.

21. Women decide on their own bodies

21. Women have the right to decide on issues related to their
own health and bodies.
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Abbreviated Statement

Complete Statement (from questionnaire)

22.Women have more health issues

22.Women have more health issues than men.

23. Women's bodies in ads, OK

23.Use of women's bodies in advertising is OK.

24. Women: social issues, men:
economic

24. Women are better at social/cultural issues, men are
better at economic and infrastructure

25.Women are not for dangerous jobs

25.Women are not well suited for dangerous jobs.

26. Women: better in arts than science

26. Women are better in arts and social sciences than hard
sciences.

27. Women: bad at technology

27.Women are not good at understanding technology .

28. Women leaders less feminine

28. Women heads of state or corporate leaders loose many
of their feminine characteristics.

29.Glass ceiling limits women
advancement

29. A glass ceiling limits professional advancement of
women.

30. Women are less charismatic

30. Women are less charismatic than men.

31.Men make better leaders

31.Men make better leaders than women.

32.In war expect violence against
women

32.Violence and rape against women is to be expected
during war.

33. Women useful in conflict resolution

33. Women should be included in conflict resolution
processes.

34. Women are more peaceful

34. Women are more peaceful than men.

35. Women are worse drivers

35. Women are worse drivers than men.

36. Women excluded from certain
positions

36.1t is normal for women to be excluded from certain
circles or positions.

37.Men have rights not for women

37.Men should have certain rights that are not available to
women.

38. Women are more gullible

38. Women are more gullible than men.

39. Blondes tend to be silly

39. Blondes tend to be silly.
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